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DESIGNING A UNIFORM FOR SALESWOMEN
AT APPAREL STORES IN JEDDAH

Esraa Abdullah Baqgazi

Supervised By
Dr. Elham Nour Ahmad Magsood

Abstract

This research aims to design a uniform for saleswomen who work at apparel stores
in Jeddah that meet their needs and made according to the FEA Model’
considerations. Saleswomen’s opinion towards the designs, and their preferences of its
details are measured using the descriptive and procedural approaches. The FEA model
stages are followed, starting from the first stage (problem identification) to the fifth one
(evaluation). The first stage resulted in identifying mobility, comfort, and fit, as well as
the ease of wearing and taking off the garment, as the functional’s criteria. Modesty,
cover-up, belonging to the workplace, professionalism, and expressing the Saudi culture
as the expressive criteria. While the general appearance, color, and design lines as the
aesthetic criteria. These criteria were put into use in the second stage by drawing the
preliminary ideas that have been used in one of the research tools which is the survey. In
the third stage, the designs were progressed, and the research sample’s opinion towards
them was measured. According to the results from the previous stage, the designs that
were most in need of modification were developed, and aesthetic details were added. The
fourth stage also contributed to determine the general attributes of the uniform, which
are one-piece uniform in black that has a VV-shape collar, medium-wide sleeve with a fold-
up cuff, patch pocket on each side, and snaps for closures. In the fifth and last stage of
the model that used in this research, the improved designs were evaluated by specialists
in the field of clothing and textiles. The results indicated an increase in the percentage of
achieving the FEA criteria in the developed designs since they were adjusted according
to the saleswomen’s preferences. The researcher recommended producing the actual
designs and evaluating their functional criteria through the practical experience of
wearing and trying them by saleswomen. In addition, advise the business owners to use
the proposed designs for their employees which will help to improve their productivity,
and use the FEA model to propose further designs for other saleswomen who work in
other kinds of stores.
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