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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 --- 3 مناهج انبحث وانتحهيم انكمي 666أدر 
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ع١زُ ؽشػ .  اٌّؾىلاد اٌّزؼٍمخ ثئداسح الأػّبي٠ضٚد ٘زا اٌّمشس اٌطلاة ثبٌّٙبساد اٌلاصِخ لإعشاء الأثؾبس اٌؼ١ٍّخ ٌذساعخ 

ِشاؽً اٌجؾش اٌؼٍّٟ ٚاٌزٟ ِٕٙب اخز١بس ِٛمٛع اٌجؾش، ٚرؾذ٠ذ اٌّؾىٍخ، ٚالأ٘ذاف، ٚاٌفشم١بد، ِٚغزّغ ٚػ١ٕخ اٌجؾش، 

ٚرؾًّ وّب ٠ٕبلؼ اٌّمشس اٌطشق اٌّزبؽخ ٌزؾ١ًٍ اٌجؾٛس اٌؼ١ٍّخ ٚاٌزٟ ِٕٙب الأعب١ٌت الإؽقبئ١خ .  ٚأدٚاد عّغ اٌج١بٔبد

 .الإؽقبء اٌٛففٟ ٌٍج١بٔبد ٚالأعب١ٌت الإؽقبئ١خ اٌّزمذِخ ٌزؾ١ًٍ اٌج١بٔبد

 

Prerequisite Credits Course Title Course Code 

--- 3 Research Methodology and Quantitative Analysis  BUS 600 

This course is designed to provide MBA students with the required skills to conduct scientific research to 

study business problems.  It explains the phases of research methodology such as choosing a topic, 

identifying a problem, determining objectives, formulating hypotheses, determining the population and the 

sample, and choosing data collection.  It also discusses methods of scientific research analysis are explained, 

which include statistical techniques such as descriptive statistics , and  advance data analysis techniques.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 --- 3 انميادة وانسهىن انتنظيمي 666أدر 
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٠ٙذف ٘زا اٌّمشس إٌٝ رؼ١ّك ِفب١ُ٘ اٌغٍٛن اٌزٕظ١ّٟ ػٍٝ ِغزٜٛ اٌفشد، ٚاٌغّبػخ، ٚإٌّظّخ، ِغ رٛع١ٗ الا٘زّبَ 

ٌؼًّ ٚإٌّظّبد ٚع١زُ .  ٔؾٛ رفبػً ِذسوبد اٌفشد، ٚاٌم١ُ، ٚالارغب٘بد، ٚاٌؾبعبد، ٚاٌمذساد، ٚاٌذافؼ١خ داخً عّبػبد ا

ػ إٌّظّبد، ؽ١ش ع١ٕبلؼ ثبٌزفق١ً إٌظش٠بد اٌّفغشح ٌٍم١بدح إمبفخ اٌزشو١ض ػٍٝ ظب٘شح اٌم١بدح وؼبًِ أعبعٟ ٌٕغب

 .إٌٝ أّٔبه ٚرم١ٕبد اٌم١بدح اٌفؼبٌخ

 

Prerequisite Credits Course Title Course Code 

--- 3 Leadership and Organizat ional Behavior  BUS 601 

This course provides an in-depth understanding of organizational behavior at the individual, group, and 

organizational levels.  Consideration is given to the interaction of individual perceptions, values, attitudes, 

needs, abil ities, and motivation within teams and organizations.  Special attention will be given to leadership 

as a critical factor to organizational success.  Theories of leadership along with effective leadership styles and 

techniques are discussed.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 --- 3 إدارة انؼمهياث الإستراتيجيت 666أدر 
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ٌؼ١ٍّبد ػٍٝ رؼ٠ٛك ا١ٌّضح اٌزٕبفغ١خ ٌؾشوبد الأػّبي ٠ٙذف ٘زا اٌّمشس إٌٝ رأو١ذ أصش اٌمشاساد اٌخبفخ ع١زُ .  ثئداسح ا

دساعخ إٌظبَ اٌغٍؼٟ ٚاٌخذِٟ فٟ لطبػٟ اٌقٕبػخ ٚاٌخذِبد، ثبلإمبفخ إٌٝ رؼش٠ف اٌطلاة ثبٌّفب١ُ٘ اٌؾذ٠ضخ فٟ ٘زا 

وّب ع١زُ .  ٠ضٚ، ٚع١غّب عزخاٌؾمً وبلإٔزبع١خ، ٚاٌزٕجؤ، ٚاٌطبلخ، ٚفٓ رمذ٠ُ اٌخذِخ ّٚٔبرعٙب، ٚاٌغٛدح اٌؾبٍِخ، ٚا٢

 . رغ١ٍو اٌنٛء ػٍٝ اٌزفبػً ِب ث١ٓ الإعزشار١غ١بد اٌى١ٍخ ٌٍّٕظّخ ٚالإعزشار١غ١بد اٌٛظ١ف١خ ػٍٝ ِغزٜٛ اٌؼ١ٍّبد

 

 

Prerequisite Credits Course Title Course Code 

--- 3 Strategic Operat ions Management  BUS 602 

The aim of this course is to emphasize the impact of operations decisions on the competitive advantage of 

business firms.  It discusses the product and service systems in the manufacturing and service industries.  It 

also introduces students to the new concepts in this field of operations management; such as productivity, 

forecasting, capacity, the art of providing service and its models, TQM, ISO, and six sigma.  The course also 

highlights the interaction between corporate-level strategies and manufacturing strategies. 
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 3 الإدارة الإستراتيجيت انمتمذمت 667أدر 
 666سىق 

 663مال 
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ع١غزخذَ .  ٠ؼٕٝ ٘زا اٌّمشس اٌّزمذَ ثذساعخ فٍغفخ الإداسح الإعزشار١غ١خ ٚػ١ٍّخ رق١ُّ ٚرٕف١ز اٌخطو الإعزشار١غ١خ

اٌطلاة اٌّؼشفخ اٌزٟ اوزغجٛ٘ب ِٓ اٌّٛاد اٌغبثمخ، إمبفخ إٌٝ خجشارُٙ اٌٛظ١ف١خ، ٌذساعخ ٚرؾ١ًٍ ٚالزشاػ اٌخطو 

وّب ع١زُ اٌزشو١ض ػٍٝ ِؼٛلبد رٕف١ز .  ث١ئخ الأػّبي اٌّؾ١ٍخ ٚاٌذ١ٌٚخ الإعزشار١غ١خ إٌّبعجخ ٌٍؾبلاد اٌؼ١ٍّخ ِٓ ٚالغ

 .اٌخطو الإعزشار١غ١خ

 

Prerequisite Credits Course Title Course Code 

MRKT 606 

FIN 603 
3 Advanced Strategic Management BUS 607 

This is an advanced course in the philosophy and process of developing and implementing business 

strategies.  Students will use their accumulated knowledge gained from previous courses, along with their 

work experience, to study, analyze, and recommend proper strategies to real-life cases at both local and 

international environments.  Special attention will also be given to obstacles to strategy implementation.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 667أدر  3 انريادة في مجال الأػمال 668أدر 
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وّب ٠مذَ ؽشؽبً ٚاف١بً ٌى١ف١خ رأع١ظ،  .٠ٙذف ٘زا اٌّمشس إٌٝ دساعخ ػ١ٍّخ رط٠ٛش ٚإداسح ِؾبس٠غ الأػّبي اٌغذ٠ذح

رغ١ٍو اٌنٛء ػٍٝ ففبد ٚخقبئـ سٚاد الأػّبي ٚاٌّٙبساد اٌز١ٕ٘خ  ٚعٛف ٠زُ.  ٚرٕظ١ُ، ٚإداسح اٌؾشوبد اٌخبفخ

 .ٚاٌزؾ١ٍ١ٍخ إٌّبعجخ ٌُٙ، ثبلإمبفخ إٌٝ اٌمذساد اٌلاصِخ ٌزؾذ٠ذ ٚرؾ١ًٍ ٚرٕف١ز الأفىبس اٌزغبس٠خ الاعزضّبس٠خ

 

Prerequisite Credits Course Title Course Code 

BUS 607 3 Entrepreneurship BUS 608 

This course studies the process of developing and managing new business start-ups.  It provides a thorough 

discussion regarding how to establish, organize and manage one's own business.  The course highlights the 

characteristics and skills (both analytical and conceptual) of entrepreneurs, along with capabilities required 

for locating, analyzing and implementing business ideas  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666أدر  3 إدارة انجىدة 666أدر 

ر
ر
م
م

ف ان
صي

ى
ت

 

سح اٌغٛدح فٟ اٌمطبػ١ٓ اٌقٕبػٟ ٚاٌخذِٟ ف١مذَ اٌّمشس اٌّشاؽً الأسثؼخ ٌزط٠ٛش أٔظّخ . ٠ٙذف ٘زا اٌّمشس إٌٝ دساعخ إدا

صُ ٠زُ ؽشػ ِفَٙٛ إداسح اٌغٛدح ٚاٌزٞ ٠ؾًّ .  اٌزفز١ؼ، ٚمجو اٌغٛدح، ٚرٛو١ذ اٌغٛدح، ٚإداسح اٌغٛدح اٌؾبٍِخ: اٌغٛدح 

وزٌه ٠زُ اعزؼشاك الأدٚاد ٚاٌزم١ٕبد اٌغجؼخ الأعبع١خ ٌٍغٛدح .  ١ٓ اٌّغزّشاٌزخط١و ٌٍغٛدح، ٚمجو اٌغٛدح، ٚاٌزؾغ

وّب ٠غطٟ اٌّمشس ّٔبرط ٚعٛائض اٌغٛدح ِضً ِبٌىَٛ ثبٌذس٠ظ، ٚاٌز١ّض الأٚسٚثٟ، ٚد٠ّٕظ، .  ٚػٛاًِ ٔغبػ اٌغٛدح ا١ٌبثب١ٔخ

 .00999، ٚاٌج١ئخ  0999ٚأخ١شاً ع١زُ دساعخ ٔظُ إداسح اٌغٛدح وب٠٢ضٚ .  ٚعبئضح اٌٍّه ػجذ اٌؼض٠ض

 

Prerequisite Credits Course Title Course Code 

BUS 602 3 Quality Management BUS 621 

This course discusses quality management in the manufacturing and service industries. It introduces the four 

stages for developing quality systems: Inspection, Quality Control, Quality Assurance, and Total Quality 

Management. Then, the concept of quality management is explained which covers quality planning process, 

quality control, and quality improvement.  It also presents the seven basic tools for quality and the successful 

factors for Japanese quality.  The course covers quality models and awards such as Malcolm Baldrige, 

European quality award, and King Abdulaziz award.  The quality management systems ISO 9000 and ISO 

14000 will also be covered in this course.  

C
o

u
rs

e
 D

e
s
c
ri

p
ti

o
n

 

 
  



 

 7 

 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666أدر  3 إدارة انمشاريغ 666أدر 
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ٚرؾًّ رخط١و ٚرٕظ١ُ ِٚشالجخ ٚعذٌٚخ . ٠مذَ ٘زا اٌّمشس ِفب١ُ٘ ٚهشق لإداسح اٌّؾشٚػبد مّٓ ل١ٛد اٌٛلذ ٚاٌّٛاسد

٠ٚغزخذَ فٟ ٘زا اٌّمشس ِغّٛػخ ِٓ الأعب١ٌت ٚاٌجشِغ١بد ِضً اٌّغبس اٌؾشط، ٚأعٍٛة رم١١ُ ِٚشاعؼخ . اٌّؾشٚع

 ، ٚخشائو عبٔذ(ث١شد)اٌجشاِظ 

 

Prerequisite Credits Course Title Course Code 

BUS 602 3 Project Management BUS 622 

This course introduces concepts as well as approaches for managing  projects in terms of time and 

resources.  It includes project planning, organizing, monitoring, and scheduling.  CPM, PERT, and Gantt Chart 

techniques are utilized in this course. 
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666أدر  3 إدارة سهسهت انتىريذ 663أدر 
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٠شوض ٘زا اٌّمشس ػٍٝ  اٌغٛأت الإداس٠خ  ٚاٌزؾذ٠بد  ثبٌّمبسٔخ  ِغ اٌغٛأت اٌف١ٕخ لإداسح عٍغٍخ اٌزٛس٠ذ فٟ إٌّظّبد 

وّب ٠ؾشػ الأعب١ٌت ٚاٌغ١بع١بد اٌّغزخذِخ ٌؾشاء ٚرٛس٠ذ اٌّٛاد، ٚوزٌه   .اٌؼبٍِخ ثبٌمطبػ١ٓ اٌقٕبػٟ ٚاٌخذِٟ

 .ٚأخ١شاً ٠ؼشك الأػّبي الا١ٌىزش١ٔٚخ ِٚمب١٠ظ الأداء اٌخبفخ ثئداسح عٍغٍخ اٌزٛس٠ذ.  أعظ اخز١بس اٌّٛسد٠ٓ ِٚؼب١٠ش رم١١ُّٙ

 

Prerequisite Credits Course Title Course Code 

BUS 602 3 Supply Chain Management  BUS 623 

This course emphasizes managerial aspects and challenges as opposed to technical aspects of supply chain 

management at both the manufacturing and service industries.  It also deals with the techniques and policies 

for purchasing and supply of materials.  Selection criteria as well as evaluation standards for suppliers are 

also illustrated.  Finally, it shows e-business and performance measurement in supply chain management  
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 ِزطٍت عبثك اٌٛؽذادػذد  ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666أدر  3 إدارة الأػمال انذونيت 636أدر 
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.  ٠ؼشك ٘زا اٌّمشس ِمذِخ ؽبٍِخ ػٓ إداسح الأػّبي اٌذ١ٌٚخ ِغ اٌزشو١ض ػٍٝ اٌزٛعٙبد اٌؾذ٠ضخ فٟ ث١ئخ الأػّبي اٌذ١ٌٚخ

٠زٕبٚي ثبٌزفق١ً اٌّؾىلاد الإداس٠خ اٌّشرجطخ ثب١ٌّضاْ اٌزغبسٞ ١ِٚضاْ اٌّذفٛػبد، ٚأعٛاق اٌقشف الأعٕجٟ، ٚاٌزنخُ  وّب

اٌؼبٌّٟ، ٚأخفبك ل١ُ اٌؼّلاد، ٚرذخً اٌؾىِٛبد، ٚاخزلاف اٌضمبفبد، ٚاخزلاف الأٔظّخ اٌغ١بع١خ ٚاٌمب١ٔٛٔخ، ٚأٔظّخ 

 .ٚلٛا١ٔٓ ِٕظّخ اٌزغبسح اٌؼب١ٌّخ

 

 

Prerequisite Credits Course Title Course Code 

BUS 601 3 International Business  BUS 630 

This course provides a comprehensive introduction to international business with particular emphasis on 

recent trends in the global business environment.  Managerial problems that relate to the balance of trade 

and payment, market for foreign exchange, international inflation, currency devaluation, governmental 

restrictions and controls, cultural differences, political and legal differences, and laws and regulations of  the 

World Trade Organization (WTO) are discussed in details.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666أدر  3 أخلالياث الأػمال 636أدر 
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٠مذَ ٘زا اٌّمشس ِذخلا ِزؼذد اٌّؼبسف ٌذساعخ أخلال١بد الأػّبي اػزّبدا ػٍٝ اٌزىبًِ ث١ٓ اٌفٍغفخ الأخلال١خ، الأخلال١بد 

٠ٚشوض ػٍٝ إٌظش٠بد الأعبع١خ فٟ ِغبي الأخلال١بد اٌزطج١م١خ، ٚاٌّجبدا الأخلال١خ اٌشئ١غ١خ، ٚوزٌه .  اٌزطج١م١خ، ٚالإداسح

ٚفٟ ظً ٘زا اٌّمشس عٛف ٠زُ رؾغ١غ اٌطلاة ػٍٝ دساعخ ِّبسعبد .  ثّغبي الأػّبياٌمنب٠ب ٚاٌّؼنلاد اٌّزؼٍمخ 

 . إٌّظّبد فٟ ِغبي الأػّبي ثغشك ص٠بدح ِؼشفزُٙ ِٚٙبسرُٙ فٟ رؾذ٠ذ ٚرؾ١ًٍ اٌمنب٠ب الأخلال١خ، ٚاٌج١ئ١خ، ٚالاعزّبػ١خ 

 

Prerequisite Credits Course Title Course Code 

BUS 601 3 Business Ethics BUS 631 

This course provides a multidisciplinary approach to business ethics by integrating moral philosophy, applied 

ethics, and management. It focuses on the main theories of applied ethics as well as the main moral 

principles, issues and dilemmas of the business world. The students are encouraged critically to reflect on the 

corporate practices of the business world and equip them with knowledge and skills to identify and analyze 

ethical, environmental, and social issues.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس اٌّـمشسسِض ٚسلُ 

 666أدر  3 مهاراث انتفاوض 636أدر 
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٠ٚزطٍت ٘زا اٌّمشس مشٚسح ٚعٛد .  ٚػٟ اٌطلاة ثبٌّجبدا ٚاٌّّبسعبد اٌّزؼٍمخ ثبٌزفبٚك ٠ٙذف ٘زا اٌّمشس إٌٟ ص٠بدح

ٌطبٌت .  ِؼشفخ ِغجمخ ثذ٠ٕبِى١خ اٌغّبػخ وّب ٘ٛ ِٛفٛف فٟ ِغبي اٌغٍٛن اٌزٕظ١ّٟ ٠ٚغبػذ رق١ُّ ٘زا اٌّمشس ا

ٚع١ؼزّذ .  ٌزفبٚك ثّٕظّبد الأػّبيػٍٝ ر١ّٕخ اٌّؼشفخ، ٚاٌّٙبساد، ٚالارغب٘بد إٌفغ١خ اٌّطٍٛثخ ٌٍٕغبػ فٟ ِٛالف ا

 .ٔغبػ ٘زا اٌّمشس ثذسعخ وج١شح ػٍٝ الأِضٍخ اٌؼ١ٍّخ ٚاٌّؾبسوخ اٌفبػٍخ ِٓ اٌطلاة

 

Prerequisite Credits Course Title Course Code 

BUS 601 3 Negotiat ion Skills  BUSE 632 

This course is intended to develop students understanding of the principles and practices of negotiation.  It 

requires some prior knowledge of group dynamics as taught in organizational behavior. The course is 

designed to help prepare the student to develop knowledge, skills, and attitudes required to be success ful in 

modern business negotiating situations.  Success of this course is heavily relied on practical exercises and 

student participation. 
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 636أدر  3 إدارة الاختلافاث انثمافيت 633أدر 

ر
ر
م
م

ف ان
صي

ى
ت

 

٠ٙذف ٘زا اٌّمشس إٌٝ ِٕبلؾخ اٌخقبئـ اٌضمبف١خ ٚإٌفغ١خ ٌٍؾؼٛة اٌّخزٍفخ ٚاٌؼبداد اٌخبفخ ثىً ِٕٙب،  وّب ٠مذَ 

٠زُ فٟ ظً ٘زا  ٚعٛف.  ِغّٛػخ ٚاعؼخ ِٓ اٌّٙبساد ٚاٌّّبسعبد اٌزؾ١ٍ١ٍخ اٌّطٍٛثخ فٟ ظً صمبفخ الإداسح اٌذ١ٌٚخ

 .اٌّمشس رٕبٚي الاخزلافبد ث١ٓ اٌضمبفبد اٌّزؼذدح ٚػ١ٍّخ إؽذاس اٌزٛافك داخً ث١ئخ اٌؼًّ ِزؼذدح اٌضمبفبد

 

Prerequisite Credits Course Title Course Code 

BUS 630 3 Managing Cultural Differences  BUS 633 

This course intends to discuss cultural characteristics, habits, and psychology of different countries.  It makes 

an attempt at bringing together a broad spectrum of analytical skills and practices needed in international 

management culture.  Intercultural human differences and the process of creating synergy in multicultural 

settings will also be tackled.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 3 انمشروع انبحثي 698أدر 
 666أدر 

 667أدر 

ر
ر
م
م

ف ان
صي

ى
ت

 

٠ٍزضَ اٌطبٌت ثئعشاء دساعخ ١ِذا١ٔخ ٌّؾشٚع فٟ أؽذ اٌّغبلاد اٌٛظ١ف١خ لإداسح الأػّبي،  ِؼزّذا ػٍٝ اٌّفب١ُ٘ ٚالأدٚاد 

٠ٚغت ػٍٝ اٌطبٌت أْ ٠ٍزضَ ثىبفخ ػٕبفش اٌجؾش اٌؼٍّٟ رؾذ إؽشاف ػنٛ .  اٌزٟ اوزغجٙب أصٕبء دساعزٗ ٌّٛاد اٌجشٔبِظ

ٔٙبئٟ وزبثٟ ٚػشك ِشئٟ ػٓ اٌّؾشٚع ٠زٛافك ِغ اٌّؼب١٠ش اٌّمجٌٛخ ٌٍجؾش  وّب ٠غت ػ١ٍٗ رمذ٠ُ رمش٠ش.  ١٘ئخ رذس٠ظ

 .اٌؼٍّٟ

 

Prerequisite Credits Course Title Course Code 

BUS 600 

BUS 607 
3 Research Project  BUS 698 

Students are required to conduct a field study project in any of the functional areas of business 

administration, drawing on the concepts and tools developed during their study for the MBA program. The 

study project shall adhere to all elements of sound business research, and is supervised by a faculty 

member.  A final report must be presented orally and in writing in a manner that is consistent with 

acceptable standards of research communication.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666أدر  3 تخطيط وتنميت انمىارد انبشريت 646بشر 

ر
ر
م
م

ف ان
صي

ى
ت

 

ٌزا رشوض ٚظ١فخ رخط١و ٚر١ّٕخ .  ٠ؤوذ ٘زا اٌّمشس ػٍٝ أْ ٔغبػ  إٌّظّبد ٠ؼزّذ ػٍٝ و١ّخ ٚٔٛػ١خ ِٛاسد٘ب اٌجؾش٠خ

ٚثّغشد أزٙبء ٘زا اٌّمشس عٛف ٠ىْٛ اٌطبٌت لبدسا ػٍٝ فُٙ الأعب١ٌت اٌّغزخذِخ ٌزؾ١ًٍ .  اٌّٛاسد اٌجؾش٠خ ػٍٟ رٌه

ص١ِٓ لاؽز١بعبد إٌّظّخ، ٚرطج١ك اٌّجبدا اٌّشرجطخ ثبٌطٍت ػٍٝ ِزطٍجبد ؽغً اٌٛظبئف ِٚذٜ رٛافش اٌّٛظف١ٓ اٌلا

 .ٚػشك اٌؼّبٌخ، ٚرمذ٠ش الاؽز١بعبد ِٓ ثشاِظ اٌزذس٠ت ثغشك ر١ّٕخ اٌّٛاسد اٌجؾش٠خ 

 

Prerequisite Credits Course Title Course Code 

BUS 601 3 HR Planning and Developing HRM 641 

This course emphasizes that the success of an organization depends largely on the quantity and quality of  

its human resources.  This is where the function of HR planning and staff training comes in. At the end of the 

course students will be able to understand the techniques for analyzing the requirements and the availability 

of employees at all times throughout the organization, to apply principles related to the demand and supply 

of labor, and to carry out training needs assessment for the purpose of developing human resources.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666أدر  3 إدارة انمىارد انبشريت الإستراتيجيت 646بشر 

ر
ر
م
م

ف ان
صي

ى
ت

 

٠ؤوذ ٘زا اٌّمشس ػٍٝ رؾم١ك اٌزٛاصْ ٚاٌزىبًِ ث١ٓ أٔظّخ ٚػ١ٍّبد ٚع١بعبد ِّٚبسعبد اٌّٛاسد اٌجؾش٠خ ٚالأ٘ذاف  

ٚعٛف ٠ذسن اٌطبٌت و١ف١خ رق١ُّ إعزشار١غ١بد إداسح اٌّٛاسد اٌجؾش٠خ ثّب ٠زٛافك ِغ .  الإعزشار١غ١خ اٌى١ٍخ ٌٍّٕظّخ

ِضً اعزشار١غ١بد )شار١غ١بد اٌخبفخ ثبٌٛظبئف الأخشٜ ٌٍّٕظّخ الإعزشار١غ١بد اٌؼبِخ ٌٍّٕظّخ ٠ٚزىبًِ ِغ الإعز

وّب ع١زُ ػشك اٌجؼذ الإعزشار١غٟ ٌىً ٚظ١فخ ِٓ ٚظبئف إداسح (.  اٌزغ٠ٛك، اعزشار١غ١بد الإٔزبط، ٚالإعزشار١غ١بد اٌّب١ٌخ

 .اٌّٛاسد اٌجؾش٠خ ِغ رٛم١ؼ دٚس وً ِٕٙب فٟ إداسح سأط اٌّبي اٌجؾشٞ ٌٍّٕظّبد

 

Prerequisite Credits Course Title Course Code 

BUS 601 3 Strategic Human Resource Management  HRM 642 

This course refers to the proactive and systematic alignment of human resource systems, processes, policies, 

and practices with the mission and strategic objectives of the larger organization.  Students will learn how to 

integrate the HR strategy with the overall organizational strategy as well as with strategies developed by 

other business departments (e.g., marketing strategy, production strategy, and financial strategy).  The 

course will also provides a strategic perspective of the role of each HR functi on in managing human assets.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 --- 3 انمحاسبت الإداريت وانتكانيف 666حسب 

ر
ر
م
م

ف ان
صي

ى
ت

 

٠ٙذف اٌّمشس إٌٝ رض٠ٚذ اٌطبٌت ثأُ٘ اٌذساعبد اٌّؼبفشح فٟ اٌّؾبعجخ الإداس٠خ ٚاٌزىب١ٌف فٟ ِغبلاد اٌزخط١و ٚاٌشلبثخ 

ٌٚزؾم١ك ٘زٖ الأ٘ذاف ٠زٕبٚي ػذح ِٛمٛػبد أعبع١خ فٟ اٌّؾبعجخ الإداس٠خ ٚاٌزىب١ٌف ِضً .  ٚل١بط ٚرم١١ُ الأداء

.  اٌّٛاصٔبد، اٌؼلالخ ث١ٓ اٌزىٍفخ ٚاٌؾغُ ٚاٌشثؼ، ٚاٌّغؤ١ٌٚخ ٚرم١١ُ الأداء الأٔظّخ اٌزىب١ٌف١خ ِٚؾبوً اٌم١بط اٌزىب١ٌفٟ،

اٌم١بط اٌزىب١ٌفٟ ػٍٝ أعبط إٌؾبه، اٌزىب١ٌف : صُ ٠زٕبٚي ِغّٛػخ ِٓ اٌّٛمٛػبد اٌزىب١ٌف١خ ٚالإداس٠خ اٌّؼبفشح ِضً

ثخ ػٍٝ اٌغٛدح، ٚٔظبَ الإٔزبط اٌفٛسٞ   .اٌّغزٙذفخ، اٌزىب١ٌف اٌّطٛسح، اٌشلب

 

 

Prerequisite Credits Course Title Course Code 

--- 3 Managerial and Cost Accounting ACCT 610 

This course provides an in-depth understanding of managerial accounting in an organization, how to use 

accounting information effectively in performing management functions, concentrating on the application of 

general accounting concepts in actual financial statements, including theory of assets and income 

measurement, using cost information, and developing cost system frameworks.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 --- 3 انتسىيك الإستراتيجي 666سىق 

ر
ر
م
م

ف ان
صي

ى
ت

 

فُّ ٘زا اٌّمشس ٌؼشك اٌزؾذ٠بد اٌزٟ رٛاعٙٙب إداسح اٌزغ٠ٛك ٚرٌه ف١ّب ٠زؼٍك ثزط٠ٛش الإعزشار١غ١بد اٌخبفخ ثؼٕبفش 

عٛاء ػٍٝ اٌّغزٜٛ اٌفشدٞ ٌىً ػٕقش أٚ ػٍٝ ٔؾٛ ِزىبًِ (  اٌزٛص٠غ , اٌزش٠ٚظ , اٌغؼش , إٌّزظ ) اٌّض٠ظ اٌزغ٠ٛمٟ 

٠شوض اٌّمشس ػٍٝ ٔمبه أ.  ٌغ١ّغ اٌؼٕبفش عبع١خ ِضً رؾ١ًٍ اٌغٛق ٚرؾ١ًٍ إٌّبفغ١ٓ، ٚرق١ُّ الإعزشار١غ١بد، وّب 

 .ٚالإداسح اٌفؼبٌخ ٌجشاِظ اٌزغ٠ٛك

 

Prerequisite Credits Course Title Course Code 

--- 3 Strategic Market ing MRKT 606 

This course presents challenges faced by marketing departments in developing marketing strategies 

concerning the different elements of marketing mix (i.e., product, price, promotion and channels of 

distribution) both individually and in an integrated manner.  The course also, focuses on key points such as 

analyzing markets and competitors, developing strategies, and managing effective marketing  programs.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666سىق  3 تسىيك انخذماث 666سىق 

ر
ر
م
م

ف ان
صي

ى
ت

 

٠ٙذف ٘زا اٌّمشس إٌٝ ػشك اٌّّبسعبد اٌّضٍٝ ٚالإعزشار١غ١بد اٌّزجؼخ ِٓ لجً اٌؾشوبد اٌشائذح لإ٠غبد ٚاٌؾفبظ ػٍٝ 

٠ٚشوض اٌّمشس ثؾىً خبؿ ػٍٝ ػ١ٍّبد الإداسح ٚاٌزغ٠ٛك فٟ رق١ُّ ٚرٕف١ز ػ١ٍّبد .   ١ِضح رٕبفغ١خ فٟ لطبع اٌخذِبد

اٌخذِخ ِضً إداسح ٚل١بط عٛدح اٌخذِخ  ٠ٍمٟ اٌنٛء ػٍٝ  اٌّٛمٛػبد اٌؾذ٠ضخ فٟ ِغبي رغ٠ٛكوّب .  رمذ٠ُ اٌخذِخ

 .ٚالإٔزبع١خ ٚاٌخذِبد , ٚاٌزغ٠ٛك اٌذٌٟٚ ٌٍخذِخ, ٚسمب اٌّغزٍٙه

 

Prerequisite Credits Course Title Course Code 

MRKT 606 3 Marketing of Services  MRKT 661 

This course presents best practices and strategies employed by leading-edge firms to create and maintain 

competitive advantage at the service sector.  Emphasis is placed on the close coordination of marketing and 

operations in the design and implementation of service delivery processes.  It also addresses the issues of 

modern marketing service such as management and measurement of service quality and consumer 

satisfaction, international marketing of the service, and productivity and services.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس ٚسلُ اٌّـمشس سِض

 666سىق  3 إدارة لنىاث انتىزيغ 666سىق 

ر
ر
م
م

ف ان
صي

ى
ت

 

ٌزٞ رمَٛ ثٗ لٕٛاد اٌزٛص٠غ وؼٕقش ؽ١ٛٞ ِٓ ػٕبفش اٌّض٠ظ اٌزغ٠ٛمٟ، ٚرؼشف اٌطبٌت  ٠شوض ٘زا اٌّمشس ػٍٝ اٌذٚس ا

ٚأ٠نب دٚس رغبس , ٚدٚس اٌٛولاء ٚاٌغّبعشح فٟ ػ١ٍّخ اٌزٛص٠غ, ثّؤعغبد اٌزغ٠ٛك ٚاٌزٛص٠غ ِٓ ؽ١ش أٔٛاػٙب ٚٚظبئفٙب

بثخ الأٔؾطخ اٌزغ٠ٛم١خ وّب ٠ٕبلؼ اٌّمشس ػ١ٍّخ رق١ُّ، ٚف١بغخ، ِٚشاعؼخ، ٚسل.  اٌغٍّخ ٚاٌزغضئخ فٟ ػ١ٍّخ اٌزغ٠ٛك

 .فٟ لطبع اٌزغضئخ

 

 

Prerequisite Credits Course Title Course Code 

MRKT 606 3 Distribut ion Channels Management MRKT 662 

This course focuses on the role played by distribution channels as a vital element of the marketing mix.  It 

introduces the types and functions of marketing and distribution institutions, the role of agents and brokers 

in the distribution process, and the role of wholesalers and retailers in the marketing process. Development, 

formulation, review, and control of marketing activities in the retail sector will also be discussed.  
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 21 

 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 666سىق  3 انتسىيك انذوني 663سىق 

ر
ر
م
م

ف ان
صي

ى
ت

 

٠ٕٚبلؼ اٌؼذ٠ذ ِٓ اٌّٛام١غ راد اٌؼلالخ وأؽىبي , ٘زٖ اٌّمشس إٌٝ اٌزؼش٠ف ثّفَٙٛ اٌزغ٠ٛك اٌذٌٟٚ ٚأ١ّ٘زٗ ٠ٙذف

ٚاٌّض٠ظ اٌزغ٠ٛمٟ اٌذٌٟٚ، ٚثؾٛس اٌزغ٠ٛك اٌذ١ٌٚخ، ٚٔظبَ اٌّؼٍِٛبد اٌذ١ٌٚخ، ٚاٌزغ٠ٛك , اٌذخٛي إٌٝ الأعٛاق اٌذ١ٌٚخ

س  اٌذٌٟٚ ػجش الإٔزشٔذ، ٚو١ف١خ ارخبر وّب ٠ؼبٌظ اٌغٛأت ٚالارغب٘بد اٌؾب١ٌخ اٌزٟ رؤصش فٟ اسرجبهبد .  اٌذٌٟٚ  ٠كاٌزغٛ  لشا

 . اٌزغ٠ٛك اٌؼبٌّٟ ثبٌٕغجخ ٌٍٍّّىخ اٌؼشث١خ اٌغؼٛد٠خ

 

Prerequisite Credits Course Title Course Code 

MRKT 606 3 International Marketing MRKT 663 

This course introduces the concept and importance of international marketing.  Topics such as entry to 

international markets, international marketing mix, international marketing research, international 

information system, international marketing through the Internet, and decision-making of international 

marketing are discussed. It also addresses the decision aspects and current trends that affect the 

correlations of global marketing for the Kingdom of Saudi Arabia.  
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 21 

 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 --- 3 الالتصاد الإداري 675لصذ 

ر
ر
م
م

ف ان
صي

ى
ت

 

ساد إٌّؾأح وٛؽذح إٔزبع١خ ِزىبٍِخ، ٚرؾًّ اٌمشاس فٟ  ثشاص اٌّزغ١شاد الالزقبد٠خ اٌزٟ رؤصش فٟ لشا رٙذف اٌّبدح إٌٝ إ

اٌؾغبع١خ، ِٚؼبِلاد اٌز١مٓ، ٚع١بعبد اٌزغؼ١ش ؽبٌخ اٌزأوذ اٌّضٍٝ ٚؽبٌخ ػذَ اٌز١مٓ، ٚعؼش اٌخقُ، ٚرؾ١ًٍ 

 .اٌّخزٍفخ، ٚاعزخذاَ الأدٚاد الالزقبد٠خ ٚاٌم١بع١خ فٟ ل١بط دٚاي اٌطٍت ٚدٚاي اٌزىب١ٌف ٚالإ٠شاداد

 

Prerequisite Credits Course Title Course Code 

--- 3 Managerial Economics  ECON 675 

This course analyzes a variety of firms and markets in which they operate.  Decision-making is viewed from 

the stand point of opportunity, costs, supply and demand, elasticity, trade flows, industrial organization, 

perfect competition, monopoly, and consumer theory.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 --- 3 تمىيم انشركاث 663مال 

ر
ر
م
م

ف ان
صي

ى
ت

 

٘زا اٌّمشس إٌٝ رمذ٠ُ ٔظشح ػبِخ ػٓ ِفب١ُ٘ الإداسح اٌّب١ٌخ ٚرطج١مبرٙب ِٓ خلاي اٌزؼش٠ف ثّقبدس اٌز٠ًّٛ اٌّخزٍفخ  ٠ٙذف

ٚع١زٕبٚي اٌّمشس ثبٌٕمبػ إٌظش٠بد اٌؾذ٠ضخ ٚالأدٌخ اٌزغش٠ج١خ راد اٌقٍخ ثز٠ًّٛ .  اٌّزبؽخ ٌؾشوبد الأػّبي ٚرىٍفزٙب

ٌشلبثخ اٌّب١ٌخ، .  ز١ٍ٠ّٛخ ٚالاعزضّبس٠خ ٌٍؾشوبداٌؾشوبد ٠ٚٛمؼ رأص١ش٘ب ػٍٝ اٌمشاساد اٌ وّب ع١زُ ِٕبلؾخ ِٛام١غ ا

    .ِٚقبدس ٚاعزخذاَ إٌمٛد، ٚهشق اٌّٛاصٔخ اٌشأعّب١ٌخ، ٚأدٚاد اٌزؾ١ًٍ اٌّبٌٟ

 

Prerequisite Credits Course Title Course Code 

--- 3 Corporate Finance  FIN 603 

The purpose of this course is to describe financial management process and its applications by exploring the 

different sources of financing available and their costs.  The course covers recent theories and related 

empirical evidence in corporate finance and explores their implications for the major financing and 

investment decisions made by firms.  Other topics include financial auditing, source and use of money, 

capital budgeting, and financial analysis tools.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد اٌّمـــــشس ػٕٛاْ سِض ٚسلُ اٌّـمشس

 663مال  3 انتحهيم الاستثماري 636مال 

ر
ر
م
م

ف ان
صي

ى
ت

 

ٌشأعّب١ٌخ، ّٔبرط  ٠شوض ٘زا اٌّمشس ػٍٝ رٛم١ؼ اٌج١ئخ الاعزضّبس٠خ، ٚٔظش٠خ ِؾفظخ الأٚساق اٌّب١ٌخ، ٚٔظش٠خ رغؼ١ش الأفٛي ا

الأعؼبس، وفبءح اٌغٛق، ٚعٛق اٌخ١بساد ٚو١ف١خ رم١١ّٙب،  اٌّؤؽش اٌٛاؽذ ٚاٌّؤؽشاد اٌّزؼذدح، ٔظش٠خ ِشاعؾخ

٠ٛغ اٌذٌٟٚ ٌلاعزضّبساد، ٚالإداسح اٌفؼبٌخ ٌٍّؾبفع  .ٚاٌّغزمج١ٍبد، ٚاٌّمب٠نبد، رم١١ُ الأداء، اٌزٕ

 

Prerequisite Credits Course Title Course Code 

FIN 603 3 Investment Analysis  FIN 631 

This course explores the investment environment, portfolio theory, the capital asset pricing model, single-

index and multifactor models, arbitrage pricing theory, market efficiency, options market, option valuation, 

future market, swaps and performance evaluation, international diversification, and active portfolio 

management. 
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 663مال  3 انمؤسساث انمانيت الإسلاميت 636مال 

ر
ر
م
م

ف ان
صي

ى
ت

 

هذا الومزر بتناول أنشطت الوؤسساث الوالٍت الإسلاهٍت الوختلفت والبنىن، وشزواث التوىٌل، وشزواث تىظٍف الأهىال،  ٌهتن

 .وصنادٌك الاستثوار، وغٍزها هن الشزواث التً تؼول فً المطاع الوالً وبصفت خاصت سىق رأس الوال
 

 

Prerequisite Credits Course Title Course Code 

FIN 603 3 Islamic Financing Institut ions FIN 632 

This course covers the various aspects of Islamic financial institutions such as banks, insurance companies, 

investment companies, mutual funds, and other companies working in the financial market and especially in 

the capital market.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 663مال  3 انتمىيم انذوني 633مال 

ر
ر
م
م

ف ان
صي

ى
ت

 

ٌؼبٌّٟ ٚأعٛاق اٌقشف  ٠زٕبٚي ٘زا اٌّمشس الإداسح اٌّب١ٌخ ِزؼذدح اٌغٕغ١بد، ٚرؾذ٠ذ عؼش اٌقشف، ٚإٌظبَ إٌمذٞ ا

الأعٕجٟ، ٚعٛق اٌّغزمج١ٍبد ٚاٌخ١بساد ٌٍؼّلاد الأعٕج١خ، ٚؽشٚه اٌزٛاصْ فٟ اٌز٠ًّٛ اٌذٌٟٚ، ٚاٌزٕجؤ ثم١ُ اٌؼّلاد 

ط ٚإداسح اٌّخبهش اٌّزؼٍمخ ثزغ١ش أعؼبس اٌقشف، ٚإداسح الأفٛي وّب ٠ؾًّ اٌّمشس و١ف١خ ل١ب  .ٚأعٛاق اٌّبي اٌؼب١ٌّخ

 .ٚاٌخقَٛ فٟ الأعٛاق اٌؼب١ٌّخ ثؾىً ػبَ

 

Prerequisite Credits Course Title Course Code 

FIN 603 3 International Finance FIN 633 

This course covers multinational financial management, the determination of exchange rates, the 

international monetary system, foreign exchange market, currency futures and options markets, parity 

conditions in international finance and currency forecasting, and international financing markets. In 

particular, students learn how to quantify and manage risks arising from shifting exchange rates; and more 

generally, how to manage assets and liabilities in the international context.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 --- 3 نظم انمؼهىماث الإداريت 665نما 

ر
ر
م
م

ف ان
صي

ى
ت

 

ووا ٌمذم نظزة تنظٍوٍت لاستخذام نظن الوؼلىهاث لإنشاء .  ٌؼزض هذه الومزر تصىرا ػن  نظن الوؼلىهاث الإدارٌت فً ػالن الأػوال
: ووا ٌحتىي الومزر ػلى الوىاضٍغ التالٍت.   وتىفٍز سلغ وخذهاث هناسبت للوستهله هنظواث تنافسٍت، وإدارة هنظواث ػالوٍت ،

الأجزاء الوادٌت هن الحاسب، وبزاهج الحاسب، ولىاػذ البٍاناث، وأنظوت الاتصالاث، والاستخذام الاستزاتجً لنظن الوؼلىهاث، 
 .ظن الوؼلىهاثوتطىٌز نظن الوؼلىهاث، والجىانب الاجتواػٍت والأخلالٍت الوتؼلمت بن

 

 

Prerequisite Credits Course Title Course Code 

--- 3 Management Information Systems MIS 605 

This course provides an overview of information systems in the business world. It presents an organizational 

view of how to use information technology to create competitive firms, manage global organizations, and 

provide useful products and services to cus tomers. Topics include hardware, software, databases, 

telecommunication systems, the strategic use of information systems, the development of information 

systems, and social and ethical issues involved with information systems.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس ٚسلُ اٌّـمشسسِض 

 665نما  3 انتجارة الانكترونيت 656نما 

ر
ر
م
م

ف ان
صي

ى
ت

 

٘زٖ اٌّبدح رغزؼشك رىٌٕٛٛع١ب اٌّؼٍِٛبد ٚاٌزٟ رؼزجش أعبع١خ ٌٍزغبسح الإٌىزش١ٔٚخ ٚرطج١مبرٙب فٟ ِخزٍف اٌمطبػبد 

ِٓ ٚساء رٌه ٘ٛ سفغ ِغزٜٛ إدسان اٌطبٌت ػٓ ِذٜ أ١ّ٘خ دٚس رىٌٕٛٛع١ب اٌّؼٍِٛبد فٟ ِٕظّبد  اٌٙذف.  الالزقبد٠خ

 .الأػّبي ثبلإمبفخ إٌٝ ػشك اٌّفب١ُ٘ الأعبع١خ ٚ رم١ٕبد اٌزغبسح الإٌىزش١ٔٚخ

 

Prerequisite Credits Course Title Course Code 

MIS 605 3 Electronic Commerce MIS 651 

In this course, students will examine critical information technologies that provide a basis for electronic 

commerce and their application in a variety of sectors and industries.  The objective is to create an 

awareness about the role of IT in business and to introduce concepts and techniques of e-commerce.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 665نما  3 نظم إدارة لىاػذ انبياناث 656نما 

ر
ر
م
م

ف ان
صي

ى
ت

 

اٌج١بٔبد، ٚرق١ُّ لٛاػذ اٌج١بٔبد، ّٚٔبرط لٛاػذ ٠ٙذف ٘زا اٌّمشس إٌٝ إػطبء اٌطلاة اٌّفب١ُ٘ الأعبع١خ فٟ لٛاػذ 

ثبلإمبفخ إٌٝ رٌه ع١زّىٓ اٌطبٌت ِٓ .  اٌج١بٔبد، ٚرم١ٕبد اٌزطج١غ، ٌٚغبد الاعزؼلاَ، ٚلٛاػذ اٌج١بٔبد ػٓ هش٠ك ا٠ٌٛت

 .رطج١ك ٘زٖ اٌّفب١ُ٘ ٚوزبثخ ثؼل اٌزطج١مبد اٌّزؼٍمخ ثمٛاػذ اٌج١بٔبد

 

Prerequisite Credits Course Title Course Code 

MIS 605 3 Database Management Systems  MIS 652 

This course gives students the main concepts of database, database design, database models, normalization 

techniques, query languages, query optimization, and database via the web.  Further, students are required 

to practice and write some database applications.  
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 ِزطٍت عبثك ػذد اٌٛؽذاد ػٕٛاْ اٌّمـــــشس سِض ٚسلُ اٌّـمشس

 665نما  3 نظم إدارة انمؼرفت 653نما 

ر
ر
م
م

ف ان
صي

ى
ت

 

وّب ٠غطٟ اؽز١بعبد ٚرؾذ٠بد الإداسح . اٌؾبعت ثٙذف إداسح اٌّؼشفخ٠ٙذف ٘زا اٌّمشس إٌٝ رغط١خ اٌؼٕبفش اٌزم١ٕخ ٌزم١ٕخ 

وّب أْ اٌّمشس ٠م١ُ أ٠نب هج١ؼخ رّض١ً اٌؾبعت، اٌٛفٛي ٚاعزخذاَ اٌّؼشفخ ِمبثً . فٟ اعزغلاي اٌّؼشفخ داخً إٌّظّخ

 .اٌّجٕٟ ػٍٝ اٌّؼشفخ وزٌه ٠ٕبلؼ اٌّمشس و١ف١خ إػذاد أفشاد إٌّظّخ فٟ ػقش الالزقبد.  اٌّؼٍِٛبد مّٓ إهبس إٔغبٟٔ 

 

Prerequisite Credits Course Title Course Code 

MIS 605 3 Knowledge Management Systems  MIS 653 

This course covers both technical components of computer tools and technology for managing knowledge, 

and management needs and challenges in leveraging knowledge effectively within an organization.  It also 

evaluates the nature, computer representation, access, and utilization of knowledge versus information 

within a human context. Moreover, it discusses how to prepare organizational members for today's modern 

knowledge-based economy.  
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