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Edition, McGraw-Hill, 2013

Catherine soanes with Sara Hawker and Julia Elliot. Dictionary of English.
2y (addll B Jlea 3 ja3 agaall 1) Sy ((SEDI) Jlee V1 30l ) Al (53 saall 2gadll

Business Monthly magazine &amp; Business Daily news paper

Journals of Management , etc...
Koontz, O Donnel, Essentials of management, McGraw Hill, 2013

ayael) eyl &9 WY ES

pafill 4a 5o Maa) (10 H(ﬁeﬂ{e)y A ¢
20% 6 & se) I il Cami jial [ 1

5% J}a.'aaj\ 2

% Glaly / (o jm e | 3

10% (e e [ laal g /5 jual <l jlaal | 4

20% | 14 & s Sl Jeadll Caatia jlidl [ 5

40% | 16 ; Y “ ERRN




30! @9l Olwlusl SN [PON
(BA314) 3140 U Dyaedl ey
Gogddl (3 pobd 1ol

JlesYI 8yls] )l ot

ddudaill Olwlydl 48 ;4!
53l due ol daal i ol

1A Cia gl Yl

Py Classall o 555 oSy (3 gul] ASaaliall dalall agd ) 08 susall ling g ey (B 1) i) iy
(e Al 5 A e o allall allagn WS Al Jlee) e o 5l )l Gl ) o seda ) jiall 134
Wl 8l 138 yiiny a1 (5 gl il ol e dale 5 ki ) ALl 4 daliall ciliaiall 5 4l )l el gl
317 b o (5 gl Al sl 5 jiad Wil

) s g ga 1Ll

o (5 gl Ay 3 Aadie

il )yl

wﬁj\ﬂ@uﬂ'&)@\@ﬂ\

Bl B puiill b (Bla

4aad 5 3 5eaY) (e dadia

Al )l il gl g iliaiall

Joadll Camy il

CL.;.'\]\ ?~'~‘~'~‘§3} C..:\JAS\ ¢ Q\}A;\J\ ;3....\43_)3\ OYlany) T e

OO NOCTPBAIWINF| »

sl I L AdlB 8 ks

Zaal yall Al

A
o

ool dalaaf G

B G sl Al ASalipall Anlall g

Lea ki ) sl g dadaiall e ol Gl jlaaW) 5 aii e

Aze Jalall dpanl g a1 Jranll 5 pusiall dagadal) Jolas o

Oy N ] 5aial Leie alELY) A8 5 Aalial) duanlll) etV g A ) ol gl A8 jeall lela) o
Al el

s pall ALaLEN (5 gl dnl i) 8 Jlad (S Bl (39 puil) il 0 rad Sy aS = 55 @

tke 13l CIUR 090 O Lz Baladl dlys ¢ye slgisdl da




baaill g Aabaiall e ad ) Gl plaaay) il Ayl ) G el Al A0alial) Aaplall Cany @
) Ane Jalail) dan 5 e ) Jrandl 3 puiiall dagudall Julas g ks il

Caon sy A all 535 ol 3l Lo 5oliins ) 36 5 Aaliall Al ) Al 5 3sad ) ) 53l 38 e @

Ao pall ALaLEN (5 gl gl yina) 8 Jlnd IS8y o )1 (39 guail) 5l mad Sy S

el Aaula¥) Aadastyl g duad ol gl cHlBERY) e G yail)

Bl B satll 5l e anliall e el aladin) 48 e o il

Labaiall el il jlaaV) 5l e

OV AT dae 5 (alall Jard) apis ZSSall el ) jall 4y 8 Jae Ala agaiip culidliall 84S Ll ekl

alxil) dulaad 5oLy cillaadle A8y

483l puad g (5 AV Apad ]l Qaplially ol ni @

cgalal) ) all sla)
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Kogan Page ISBN 978-0749469689
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Fill, C & Turnball, S (2016) Marketing Communications: Discovery, Creation & Conversations.
Pearson ISBN 978-1292092614

Journal of Marketing Communications

Journal of Integrated Marketing Communications
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Cotttrell, S. (2010) Skills for Success: the personal development planning handbook. 2™ edition.

Basingstoke: Palgrave Macmillan.

Cottrell, S. (2008) The Study Skills Handbook. 3™ edition. Basingstoke: Palgrave Macmillan.

Pedler, M., Burgoyne, J. & Boydell, T. (2007) A Manager’s Guide to Self-Development. 5" edition.
Maidenhead: McGraw-Hill.
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Michael Parkin, Economics, 16th Edition, Addison Wesley, 2013.
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Smith, P.R & Zook, Z (2011) Marketing Communications: Integrating Offline & Online with Social
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Journal of Marketing Communications
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Wilson, A (2011) Marketing Research: An Integrated Approach. Financial Times/Prentice Hall
ISBN 978-0273718703

www.statista.com
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Brigman, H (2013) Touchpoint Power! Get & Keep More Customers, Touchpoint by Touchpoint.
William Henry Publishers. Kindle Edn only.
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Ahmad, J. (2017). English for Business and Management Students”

(Textbook) published by Scientific Publishing Center, King Abdulaziz

University, Jeddah , Kingdom of Saudi Arabia in 2017

This book is prescribed as a course book for the Students of English for o8l Al

Business at Faculty of Applied Studies, King Abdulaziz University, KSA.

Customized teaching materials have also been prepared in conformity with their
specific domains of specialization. (accounting, marketing and insurance)
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20 Good memories
20 Life in the city
20 Changes
20 Ever tried snails?
20 Hit the road Jack!
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I’ll be sure to do it!




20 What's this for? 7
20 Let’s celebrate! 8
20 Time will tell 9
20 | don’t like long commutes! | -10
20 It's worth visiting | 11
20 Cut a long story short | 12
20 That's entertaining | 13
20 Now | getit!- | 14
20 You shouldn’t have said that!- | 15
20 Excuses, excuses!- 16
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2. Interchange Level 2 Fifth edition
Workbook
Interchange Level 2 Fifth edition 1
Student’s Book with Online Self-Study
Interchange Level 2 Fifth edition 2
Workbook
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