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 مذِخِ

َ  2112/  ٘ـ 1423رُ رأع١غٙب فٝ ػبَ  ٚاٌزٟو١ٍبد عبِؼخ اٌٍّه ػجذ اٌؼض٠ض  ئؽذٜثغـذح  رؼذ و١ٍخ اٌّغزّغ

 ئٌٝٙب صلاس عٕٛاد ِزؼّٕخ اٌغٕخ اٌزؾؼ١ش٠خ عبػ١خ ف١ثبٌٍّّىخ ِٚذح اٌذساعخ  اٌؼبٌِٟإعغبد اٌزؼ١ٍُ  ٜاؽذو

رؼ١ّ١ٍخ ٌٍّغزّغ وىً ذ٠ُ خذِبد رم ئٌٝرٙذف و١ٍخ اٌّغزّغ ثغذح ِٕز ٔشأرٙب . ُ إٌبعؼ ٌغ١ّغ اٌـلاة١رؾم١ك اٌزؼٍ

رؾبٚي اٌى١ٍخ ِٓ خلاٌٙب أْ  ٚاٌزٟى١ٍخ ؿ١فبً ٚاعؼبً ِٓ اٌجشاِظ اٌزم١ٕخ ٚا١ٌّٕٙخ اٌّزخظظخ اٌ ؽ١ش رمذَ ثّذ٠ٕخ عذح

 . اٌـلاة فٝ آْ ٚاؽذ ٚاؽز١بعبدعٛق اٌؼًّ  ثبؽز١بعبد رفٟ

 سعبٌخ اٌى١ٍخ

راد عٛدح ػب١ٌخ ٚرٌه ِٓ خلاي  رأ١ٍ١٘خ ُ ثشاِظ رؼ١ّ١ٍخرغؼٝ و١ٍخ اٌّغزّغ ثغذح ٌزؾم١ك سعبٌزٙب ِٓ خلاي رمذ٠

ر٠ٕٛغ ؿشق اٌزذس٠ظ ٚإٌّب٘ظ اٌشبٍِخ راد الاسرجبؽ اٌٛص١ك ثبؽز١بعبد اٌّغزّغ اٌّؾ١ؾ ٚوزٌه اؽز١بعبد عٛق 

 .اٌؼًّ

 سؤ٠خ اٌى١ٍخ

خلاي ِب رمذِٗ ِٓ رغؼٝ و١ٍخ اٌّغزّغ ثغذح عبدح ٌزظجؼ و١ٍخ اٌّغزّغ اٌشائذح فٝ اٌٍّّىخ اٌؼشث١خ اٌغؼٛد٠خ ِٓ 

اٌـ٠ًٛ ٌغ١ّغ أفشاد اٌّغزّغ ثّب ٠ؾمك ٌُٙ اٌّؼشفخ، ٚاٌّٙبسح،  اٌّذٜفشص رؼ١ّ١ٍخ ِز١ّضح ٚفؼبٌخ ِٚغزّشح ػٍٝ 

 .ٚالإداسح اٌؼشٚس٠خ ٌٍٕغبػ فٝ ػبٌُ اٌزم١ٕبد اٌؾذ٠ضخ ٚاٌم١ُ اٌظؾ١ؼٚاٌزٛع١ٗ 

 أ٘ذاف اٌى١ٍخ

 :رغؼٝ و١ٍخ اٌّغزّغ ثغذح ٌزؾم١ك الأ٘ذاف اٌزب١ٌخ

 .رغبػذُ٘ ػٍٝ رؾم١ك أ٘ذافُٙ اٌشخظ١خ ٚاٌزؼ١ّ١ٍخ اٌزٟاٌـلاة ثبٌّظبدس ٚاٌخذِبد اٌؼشٚس٠خ  ِذ .1

 .رٛف١ش فشص اٌزؼ١ٍُ اٌؼبٌٟ لأفشاد اٌّغزّغ غ١ش اٌمبدس٠ٓ ػٍٝ الاٌزؾبق ثٗ .2

 .ٚاٌى١فٟ اٌىّٟاٌمذسح ػٍٝ اٌزؾ١ًٍ رؼ١ٍُّٙ ٚاٌزٛاطً ثفبػ١ٍخ ٚ الإثذاػٟرؼ١ٍُ اٌـلاة اٌزفى١ش  .3

 .اٌّزخظظخاٌّغبلاد  فٌٍٟزٛظ١ف  خرذس٠ج١ػ١ٍّخ ٚشٙبداد ِٕؼ دسعبد  .4

 .اٌّؼشفخ ٚأزشبساٌؼ١ٍّخ اٌزؼ١ّ١ٍخ  فٟئششان اٌّغزّغ وّظذس فؼبي أٚ ِشبسن  .5

 .اٌٛظ١فٟرغبػذ أفشاد اٌّغزّغ ػٍٝ رـ٠ٛش ٚر١ّٕخ ِٙبساد رؾمك اٌزمذَ  اٌزٟرمذ٠ُ ثشاِظ اٌزؼ١ٍُ اٌّغزّش  .6

 .ػ١ٍٙبرـ٠ٛش اٌّشبسوبد اٌّغزّؼ١خ ٚاٌؾفبف  .7

 .الالزظبد٠خِٓ شأٔٙب رؾم١ك اٌز١ّٕخ  ٚاٌزٟاٌظٕبػخ ٚالأػّبي  ٌمـبػٟرمذ٠ُ اٌخذِبد  .8
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 .ِٓ شأٔٙب رؾغ١ٓ اٌؼ١ٍّخ اٌزؼ١ّ١ٍخ اٌزٟرشغ١غ وً اٌغ١بعبد الإداس٠خ اٌغذ٠ذح  .9

رؾغ١ٓ خذِبد اٌى١ٍخ ِٓ خلاي اٌزم٠ُٛ اٌّغزّش ِٚشاعؼخ الأ٘ذاف، ٚاٌجشاِظ ٚاٌؼ١ٍّبد الإداس٠خ  .11

 .١ّ١ٍخ ٚاٌزٕظ١ّ١خ داخً اٌى١ٍخٚاٌزؼ

  ٙبثشاِغألغبَ اٌى١ٍخ ٚ

اٌؼٍَٛ اٌزـج١م١خ ٌٍـلاة اٌز٠ٓ  فٟ (شٙبدح عبِؼ١خ ِزٛعـخ) شبسناٌّو١ٍخ اٌّغزّغ ثغذح دسعخ اٌذثٍَٛ رّٕؼ 

٠ىٍّْٛ ثٕغبػ دساعخ اٌجشاِظ اٌزؾؼ١ش٠خ فٝ ِغبي اٌؼٍَٛ اٌزـج١م١خ ٌٍٛطٛي ٌّغزٜٛ رمٕٝ أٚ شجٗ ئؽزشافٝ 

فٝ اٌؼٍَٛ اٌزـج١م١خ اٌزٝ رمذِٙب  ّشبسناٌِٚذح اٌذساعخ ٌذسعخ اٌذثٍَٛ . إٌٌّٟٕٙغبػ ٚاٌزمذَ فٝ اٌؼًّ لإؽشاص ا

رشزًّ ػٍٝ دساعخ اٌٍغخ الإٔغ١ٍض٠خ ٚاٌش٠بػ١بد  ٚاٌزٟاٌغٕخ اٌزؾؼ١ش٠خ  خزؼِّٕو١ٍخ اٌّغزّغ ثغذح صلاس عٕٛاد 

 64 ئوّبي خظظ١خ ٠ٚزـٍت اٌؾظٛي ػٍٝ ٘زٖ اٌذسعخٚاٌؾبعت ا٢ٌٝ لجً اٌجذء فٝ اٌّمشساد اٌذساع١خ ٌٍجشاِظ اٌز

ٌٍّمشساد  ػٍٝ الالً ِؼزّذح ٚؽذح 45ٚاٌؼبِخ  ٚؽذح ِؼزّذح ٌٍّمشساد 19غّخ ئٌٝ ِم ػٍٝ الالً  ِؼزّذح ٚؽذح

 .اٌزخظظ١خ

رمذ٠ُ ثشاِظ رؼ١ّ١ٍخ ِزخظظخ ٌّٓ ٠جؾضْٛ ػٓ اٌّؼشفخ اٌم٠ٛخ ٚاٌّٙبساد اٌؼب١ٌخ  ٛ٘و١ٍخ اٌّغزّغ ثغذح دٚس ئْ 

رشوض ثشاِظ و١ٍخ اٌّغزّغ ػٍٝ اٌزخظظبد اٌزٝ رّٕؼ اٌذاسط ٚ .ٌّـٍٛثخ ٌٍزٛظ١ف فٝ ِغبلاد أػّبٌُٙ اٌّخزبسحا

ئْ  .أُ٘ اؽز١بعبد اٌّٛظف١ٓ ٠ٚظبؽت ٘زٖ اٌجشاِظ اٌزذس٠ت ا١ٌّذأٝ اٌزٜ ٠ؼزجش ِٓ، فشطخ ل٠ٛخ ٌٍؼًّ اٌّغزّش

 :الالغبَ اٌزب١ٌخ خلاي ِٓ ؽب١ٌبً اٌى١ٍخ رؼذ ٚرمذَفٟ  اٌؾب١ٌخ اٌجشاِظ الأوبد١ّ٠خ

 

 ((CIT اٌؾبعت ٚرم١ٕخ اٌّؼٍِٛبدلغُ  .أ

 :٠ٚمذَ ٘زا اٌمغُ اٌجشاِظ اٌزب١ٌخ

 ( ِزبػ)                                سح اٌشجىبدثشٔبِظ ئدا .1

 (غ١ش ِزبػ)                                     ثشٔبِظ رم١ٕخ اٌشجىبد .2

 (غ١ش ِزبػ)                          ثشٔبِظ ئداسح لٛاػذ اٌج١بٔبد .3

 (غ١ش ِزبػ)                         ـ٠ٛش رـج١مبد لٛاػذ اٌج١بٔبدثشٔبِظ ر .4

 (غ١ش ِزبػ)                         ثشٔبِظ رظ١ُّ اٌشعَٛ ثبٌؾبعت ا٢ٌٟ .5

 (غ١ش ِزبػ)                                     ثشٔبِظ رم١ٕخ رـ٠ٛش اٌّٛالغ .6
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 ( BIT )سح الاػّبي ٚاٌّؼٍِٛبدلغُ ادا. ة

 :٠ٚمذَ ٘زا اٌمغُ اٌجشاِظ اٌزب١ٌخ

 (ِزبػ)                                            ثشٔبِظ اٌزغ٠ٛك .1

 (ِزبػ)                                                     اٌّؾبعجخثشٔبِظ  .2

 (ِزبػ)                                                     اٌّج١ؼبدثشٔبِظ  .3

 (ِزبػ)                 ثشٔبِظ اٌزأ١ِٓ .4

 (غ١ش ِزبػ(                                                      )ػجش الأزشٔذ)ثشٔبِظ اٌزغبسح الاٌىزش١ٔٚخ  .5

 

 (HIT) اٌّؼٍِٛبد اٌظؾ١خ لـغُ رم١ٕخ. ط

 :اٌجشاِظ اٌزب١ٌخ٠ٚمذَ ٘زا اٌمغُ 

 (ِزبػ)ٌٟ                                                                                        ثشٔبِظ ِغبػذ ط١ذ.  1

 ٚالأسلبَ اٌشِٛص

 ٠شِض ٌىً ِمشس دساعٟ ثضلاصخ أسلبَ ِغجٛلخ ثبلاخزظبس اٌذاي ػٍٝ اٌمغُ اٌّخزض ثزذس٠ظ ٘زا اٌّمشس

                     

   

                                                   

                                               

 .َٚرٛػؼ اٌغذاٚي اٌزب١ٌخ ٘زٖ الاخزظبساد ٚالأسلب

الرقم 
      الثالث

 اٌشلُ الأٚي
     

 اٌشلُ اٌضبٟٔ
     

 لاخزظبسا

اٌشِض 

اٌّمش

س 

اٌذسا

 عٝ 

BIT 222 
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   (:رش١ِض الالغبَ)  الاخزظبساد . أ

 لبئّخ الاخزظبساد اٌّغزخذِخ ثجشاِظ و١ٍخ اٌّغزّغ ثغذح(: أ)عذٚي 

ثبلأى١ٍض٠خ  -الاخزظبساد اٌمغُ  

ٚاٌّؼٍِٛبد لأػّبيا ئداسحلغُ   BIT 

 CIT لغُ اٌؾبعت ٚرم١ٕخ اٌّؼٍِٛبد

 GRC اٌّمشساد اٌؼبِخلغُ 

 HIT لغُ رم١ٕخ اٌّؼٍِٛبد اٌظؾ١خ  

 INS اٌزأ١ِٓ - ٚاٌّؼٍِٛبد الأػّبي ئداسحلغُ 

 اٌذساع١خ أسلبَ اٌّمشساد . ة

  الأٚياٌشلُ  .1

 :٠ٚش١ش ئٌٝ ِغزٜٛ اٌّمشس ٚرٌه وّب ٠ٍٟ

   ٞ(1( )عبػبد غ١ش ِؾزغجخ)                         اٌّغزٜٛ اٌز١ّٙذ 

 (1)                                                              اٌّغزٜٛ الأٚي 

    ٟٔ(2)                                                          اٌّغزٜٛ اٌضب 

 اٌشلُ اٌضبٟٔ .2

 بْؾ٠ٛػ{ ( ط)عذٚي  ٚ (ة)عذٚي }  بْاٌزب١ٌ ْلاذٚٚاٌغ ،٠ٚش١ش ئٌٝ اٌزخظض اٌذل١ك داخً اٌمغُ

  . ٚاٌّؼٍِٛبد الأػّبي ئداسحاٌّغزخذِخ ٌٍّمشساد اٌؼبِخ ِٚمشساد لغُ  اٌشِٛص

 شلُ اٌضبٌشاٌ .3

 .اٌزشر١ت إٌغجٟ ٌٍّمشس داخً اٌزخظض اٌٛؽذح اٌشل١ّخ أٞ ٠ٚش١ش ئٌٝ
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 اٌّغزخذِخ ٌٍّمشساد اٌؼبِخ اٌشل١ّخ اٌشِٛص(: ة)عذٚي 

شِضاٌ اٌزخظظبد  

 1 اٌش٠بػ١بد

 1 اٌٍغخ الإٔغ١ٍض٠خ

 2 ِٙبساد الارظبي

 3 أخلال١بد اٌؼًّ

 4 ِٙبساد ػبِخ

 

 ٚاٌّؼٍِٛبد الأػّبي ئداسحاٌّغزخذِخ ٌجشاِظ  اٌشل١ّخ اٌشِٛص (:ط)عذٚي 

 اٌشِض اٌزخظظبد

 1 ػبَ

 1 ػّبيالأئداسح 

 2 اٌّؾبعجخ

 3 الإداسح

 4 اٌزغ٠ٛك

 5 الإداسح اٌّب١ٌخ

 6 بداٌّج١ؼ

 7 اٌزغبسح الاٌىزش١ٔٚخ 

 اٌزذس٠ت اٌزؼبٟٚٔ

 

 

 

8 



 

 9 

 ٚاٌّؼٍِٛبد الأػّبي ئداسحلغُ 

 ِمذِخ  (أ

ثشاِظ ٘زا اٌمغُ اٌـلاة ثّٙبساد اٌغّغ ث١ٓ ػٍَٛ ئداسح الأػّبي ٚ رم١ٕخ اٌّؼٍِٛبد اٌّـٍٛثخ ٌٍج١ئخ  رضٚد

الاخز١بس ِٓ ث١ٓ ثشاِظ ِزؼذدح داخً لغُ  ٠زبػ ٌٍـلاة فشطخٚ .اٌّؼبطشح لإداسح الأػّبي راد اٌزم١ٕبد اٌؼب١ٌخ

 (شٙبدح عبِؼ١خ ِزٛعـخ) ٘زٖ اٌجشاِظ دسعخ اٌذثٍَٛ اٌّشبسن ٛػٍٝ أْ ٠ّٕؼ خش٠غ ٚاٌّؼٍِٛبد الأػّبي ئداسح

 ٠ٚزـٍت اٌؾظٛي ػٍٝ ٘زٖ اٌذسعخ ،Associate in Applied Science (AAS)فٟ اٌؼٍَٛ اٌزـج١م١خ 

اٌّمشساد اٌؼبِخ ، ٚاٌّمشساد  :ٟ٘ سئ١غخِىٛٔبد  خزٖ اٌذسعخ صلاصٌٚٙ. ِؼزّذح وؾذ أدٔٝ ٚؽذح 64 ئوّبي

ٌزا ٠غت اٌشعٛع ئٌٝ  ،ٌٚىً ثشٔبِظ ِزـٍجبد خبطخ ثٗ .اٌزخظظ١خ ٌٍمغُ، ٚاٌّمشساد اٌزخظظ١خ ٌٍجشٔبِظ

 .اٌجشٔبِظ اٌّؼٕٝ ػٕذ اٌشغجخ فٟ اٌّض٠ذ ِٓ اٌزٛػ١ؼ

 :سؤ٠خ اٌمغُ (ة   

رؼ١ّ١ٍخ ِز١ّضح ِٓ فشص ِٓ خلاي ِب ٠مذِٗ  اٌؼشث١خ اٌغؼٛد٠خ ٍّّىخ٠غؼٝ اٌمغُ ١ٌظجؼ سائذا ػٍٝ ِغزٜٛ اٌ

 .ٚرم١ٕبرٙبِٚزذسثخ ػٍٝ آخش ِب اعزغذ فٟ اٌّؼشفخ الاداس٠خ ِزخظظخ وٛادس ُِٕٙ ٌزٛعذ اٌّغزّغ فشادلأ

 :سعبٌخ اٌمغُ  (ط

 درٙب ِٚزخظظخسعٍخ اٌى١ٍخ، ؽ١ش ٠غؼٝ اٌمغُ ٌزمذ٠ُ ثشاِظ رؼ١ّ١ٍخ ِز١ّضح ثغٛئْ سعٍخ ٘زا اٌمغُ رٛاوت 

راد  اٌشبٍِخ جشاِظ ثّٕب٘غٙباٌ رٍهٚرّزبص. ٌشفذ عٛق اٌؼًّ ٚاٌّغزّغ ثّب ٠ؾزبعٗ ِٓ ػب١ٍِٓ فٟ ِٛػٛػٙب

 . ٚٚعبئٍٗ الاسرجبؽ اٌٛص١ك ثبؽز١بعبد عٛق اٌؼًّ ٚثزج١ٕٙب ٢خش ِب اعزغذ ِٓ ؿشق اٌزذس٠ظ

 :ِزـٍجبد ثشٔبِظ اٌزغبسح الاٌىزش١ٔٚخ  (د

 (1عذٚي )             ِؼزّذح          ٚؽذح 19=                                  اٌّمشساد اٌؼبِخ          ..11

 (2عذٚي )                      ِؼزّذح ٚؽذح 16=          الأػّبي ٚاٌّؼٍِٛبد اداسح مغُاٌؼبِخ ث اٌّمشساد  ..22

 ( 3عذٚي)                       ِؼزّذح ٚؽذح 31=                       اٌّمشساد اٌزخظظ١خ ٌٍجشٔبِظ           ..33

                         ______________________________ 

 ٚؽذح ِؼزّذح 66=                   اٌّغّٛع                                      

 :ِلاؽظخ

 اٌذساعٟثبٌفظً  دساعِٟمشس  أٞ ف٠ٟغت ػٍٝ اٌـلاة الأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خ لجً اٌجذء 

 .١ٍ٠ٗ دساعٟفظً  أٞاٌضبٌش أٚ 
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 (ؼزّذحِٚؽذح  19)ٌغ١ّغ رخظظبد و١ٍخ اٌّغزّغ ثغذح خاٌّمشساد اٌؼبِ (:1) عذٚي

 

 أعُ اٌّمشس  ثبلأى١ٍض٠خ -سِض اٌّمشس خثبٌؼشث١ -سِض اٌّمشس 
اٌٛؽذاد 

 اٌّؼزّذح

اٌّزـٍجبد 

 اٌغبثمخ

 *FAOYC 2 ئػذاد ٚرـ٠ٛش سعً الأػّبي BIT 211 211ربَ 

 GRC 111 3 رم١ٕخ اٌّؼٍِٛبد فِٟمذِخ  CIT 111 111ؽبرُ 

 لا ٠ٛعذ I 1 س٠بػ١بد ر١ّٙذ٠خ  GRC 111 111ِؼب 

 II 1 GRC 111 س٠بػ١بد ر١ّٙذ٠خ  GRC 112 112ِؼب 

 لا ٠ٛعذ I 3 ٌغخ ئٔغ١ٍض٠خ ِىضفخ  GRC 111 111ِؼب 

 II 3 GRC 111 ٌغخ ئٔغ١ٍض٠خ ِىضفخ  GRC 112 112ِؼب 

  I 2 FAOYC  الارظبيِٙبساد  GRC 121 121 ِؼب

 II 2 GRC 121  ِٙبساد الارظبي GRC 122 122ِؼب 

  I    2 FAOYC  أخلال١بد اٌؼًّ GRC 131 131ِؼب 

 II      2 GRC 131       أخلال١بد اٌؼًّ GRC 232 232ِؼب 

  19 اٌّغّٛع  

FAOYC *  : ش٠خاٌزؾؼ١رؼٕٝ الأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ. 
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 (ٚؽذح ِؼزّذح 16) ٚاٌّؼٍِٛبد الأػّبي ئداسحثمغُ اٌؼبِخ اٌّمشساد   (:2)عذٚي 
 

 -سِض اٌّمشس

خثبٌؼشث١  

 -سِض اٌّمشس

 ثبلأى١ٍض٠خ
 أعُ اٌّمشس

اٌٛؽذاد 

 اٌّؼزّذح
 اٌّزـٍجبد اٌغبثمخ

116ربَ  BIT  116 2 ِجبدب الالزظبد          FAOYC* 

 FAOYC          2   اسحِجبدب الإد BIT  131 131ربَ

 FAOYC 3 ِجبدب اٌزغ٠ٛك BIT  141 141ربَ

 FAOYC 3 أعظ اٌّؾبعجخ اٌّب١ٌخ BIT 151 151ربَ

 BIT 131 3 اٌزغبسٞمبْٔٛ اٌ BIT  216 216ربَ

 

 238ربَ
BIT 238 3 ئداسح ِششٚع 

BIT  131, 151, 

133,  & CIT 153 

  16 اٌّغّٛع  

FAOYC *  :ّاٌزؾؼ١ش٠خ١غ ِمشساد اٌغٕخ رؼٕٝ الأزٙبء ِٓ ع. 
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 (ِؼزّذح  ٚؽذح31 ) زغبسح الاٌىزش١ٔٚخاٌاٌّمشساد اٌزخظظ١خ ٌجشٔبِظ   (:3)عذٚي 
 

 -سِض اٌّمشس

 خثبٌؼشث١

 -سِض اٌّمشس

 خثبلأى١ٍض٠
 أعُ اٌّمشس

اٌٛؽذاد 

 اٌّؼزّذح
 اٌّزـٍجبد اٌغبثمخ

171ربَ  BIT  171 2 ِمذِخ فٟ اٌزغبسح الاٌىزش١ٔٚخ FAOYC 

 BIT 141 2 عٍٛن اٌّغزٍٙه فٟ اٌزغبسح الاٌىزش١ٔٚخ BIT  173 173ربَ 

 FAOYC 3 ٔظبَ اٌّؼٍِٛبد الاداس٠خ BIT  133 133ربَ 

 ِٛافمخ اٌمغُ 2 ِٛػٛع خبص ِخزبس فٟ اٌزغبسح الاٌىزش١ٔٚخ BIT  275 275ربَ 

 BIT171, BIT173 3 عزشار١غ١خ اٌزغبسح الاٌىزش١ٔٚخ BIT  278 278ربَ 

 BIT141, BIT173 2 اٌزغ٠ٛك ػجش الأزشٔذ BIT 244 244ربَ 

 ِٛافمخ اٌمغُ 2 اٌزذس٠ت اٌزؼبٟٚٔ BIT  281 281ربَ 

153ؽبرُ  CIT 153 ُ2 رؾ١ًٍ ٚرظ١ُّ إٌظ FAOYC 

 161ؽبرُ 
CIT 161 

 FAOYC 2 اعبع١بد اٌشجىبد

 271ؽبرُ 
CIT 271 

 FAOYC 3 ٔظبَ اداسح لٛاػذ اٌج١بٔبد

 221ؽبرُ 
CIT 221 

 BIT171, CIT153 3 ثشِغخ اٌشجىخ

 261ؽبرُ 
CIT 261 

 BIT171, CIT153 3 اداسح أِٓ اٌّؼٍِٛبد

263ؽبرُ   
CIT 263 

 CIT161 2 اٌشجىخ/  اٌضثْٛ  اداسح خبدَ

  31 اٌّغّٛع  

FAOYC *  : اٌزؾؼ١ش٠خرؼٕٝ الأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ. 
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 اٌزغبسح الاٌىزش١ٔٚخ  ثشٔبِظ

 ٠خ ػبِخسؤ  1. 1 

اٌزغبسح اٌؼٍَٛ اٌزـج١م١خ فٟ  فٟ (ٟٚ٘ شٙبدح عبِؼ١خ ِزٛعـخ) اٌّشبسناٌذثٍَٛ  شٙبدح ٌمذ طُّ ثشٔبِظ 

وّب أْ . ّغبيرٌه ا١ٌٌمبثً اؽز١بعبد اٌـلاة ٚ ٠ّذُ٘ ثبٌّٙبساد اٌؼشٚس٠خ فٟ  (اٌزغبسح ػجش الأزشٔذ (الاٌىزش١ٔٚخ

 ١ٍخ اٌّشرجـخ ثّغبيّزٟ رشًّ أؽذس الأفىبس إٌظش٠خ ٚاٌؼإٌّٙظ اٌذساعٟ ٠ؼغ أعبعب ِٓ اٌّؼشفخ اٌٛاعؼخ اٌ

٠زؼٍُ اٌـبٌت ِىبٔخ ٚا١ّ٘خ اٌزغبسح الاٌىزش١ٔٚخ ٚو١ف أٙب رزىبًِ ػّٓ ِّبسعبد اٌزغبسح  .اٌزغبسح الاٌىزش١ٔٚخ

 آخش ِب رُ اٌزٛطً ٌٗ  ِٓ افىبس ِّٚبسعبد ف٠ٟشزًّ ػٍٝ اعبط ِؼٍِٛبرٟ اْ ِٕٙظ ٘زا اٌجشٔبِظ ٠جٕٟ . ٚؿشلٙب

   .ِغبي اٌزغبسح الاٌىزش١ٔٚخ

ٌذساعخ ِمشساد ِزخظظخ رجشص ا١ّ٘خ رم١ٕخ ٠زؼّٓ اٌجشٔبِظ ِمشساد ػبِخ فٟ الاداسح ٚاٌزغ٠ٛك ٌجٕبء اعبط 

اٌّؼٍِٛبد وبداح ٌزـ٠ٛش ٚرؾغ١ٓ اٌزغبسح ٚاداسح الاػّبي، وّب رض٠ذ ِٓ ِٙبساد اعزخذاَ اٌؾبعت ا٢ٌٟ ٌؾً 

  . اداسح الاػّبياٌّشبوً إٌٛػ١خ فٟ ِغبي اٌزغبسح ٚ

٠ٚزؼّٓ ِذخً فٟ اٌزغبسح ٚاداسح  ،خجشح فٟ ِغبي اٌزغبسح الاٌىزش١ٔٚخ٠خشط ِإ١ٍ٘ٓ رٚٞ  ٘زا اٌجشٔبِظاْ 

اٌزغبس٠خ الاٌىزش١ٔٚخ، ٚفٟ اٌذػب٠خ الاٌىزش١ٔٚخ، الاػّبي الاٌىزش١ٔٚخ، ٚفٟ اٌزغ٠ٛك الاٌىزشٟٚٔ، ٚفٟ اٌّؼبِلاد 

ػّٓ ِإعغبد اٌزغبسح اٌظغ١شح ٚاٌّزٛعـخ ٚاٌىج١شح، ٚػّٓ اٌمـبع ٚفٟ ِغبي اٌؼلالبد اٌؼبِخ الاٌىزش١ٔٚخ 

 .اٌخبص ٚاٌمـبع اٌؼبَ ِٚإعغبد اٌؾىِٛخ

 ٌجشٔبِظجخ ِٓ اـاٌّٙبساد اٌّىزغ 2. 1

 ،اٌّزٕٛػخ اٌّؼشفخ اٌؼ١ٍّخ ٌٕظُ ِؼٍِٛبد اٌؾبعت ا٢ٌٟا٢ٌٟ ٚرؼش٠ف ٚٚطف ِىٛٔبد ٚثشِغ١بد اٌؾبعت  .1

 .(CIT 111)جشِغخ ٚأعب١ٌت اٌ ،ٚرـج١مبرٗ ،ِٚفب١ّ٘ٗ

 .(BIT 171)دساعخ اعظ ِٚفب١ُ٘ اٌزغبسح الاٌىزش١ٔٚخ  اٌمبئّخ فٟ ػبٌُ اٌزغبسح ا١ٌَٛ  .2

فىّب اْ الاداسح ٟ٘ ِغبي ٠زغُ ثبٌؾشو١خ . اٌزؼشف ػٍٝ اٌغّبد الأط١ٍخ ٚٚظبئف ػٍُ ئداسح الأػّبي اٌؾذ٠ش .3

 لاعز١ؼبة ٘زٖ اٌظفخ اٌؾشو١خ ٠غؼٝ ٌىٕٗ فٟ ٔفظ اٌٛلذ لذِبً ٚاٌزغ١ش، ٚوّب اْ اٌؼبٌُ ِٓ ؽٌٕٛب ٠زـٛس

اٌّىزغجبد ٚاٌزؾذ٠بد اٌزٟ ٠لال١ٙب ِٓ  ثزٌه، ٚٔؼٕٟ اٌمبئّخ فٟ ػبٌُ ا١ٌَٛ ٌّإعغبدٚا ٌٍّٕظِٛبد الاداس٠خ

 .(BIT 131)٠ذ٠ش رٍه اٌّإعغبد 

ِٛبد دساعخ اٌّفب١ُ٘ الاعبع١خ لأظّخ اٌّؼٍِٛبد اٌغبئذح ٚو١ف١خ اعزخذاِٙب لاداسح ِٚؼبٌغخ وُ ٚف١غ  اٌّؼٍ .4

 .  (BIT 133)ػّٓ ِٕظٛس اداسٞ 
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 ئ٠غبد ٚرؾ١ًٍ ارظبلاد ئداسح اٌؼًّ اٌذاخ١ٍخ ٚاٌخبسع١خ ِزؼّٕخ الأعب١ٌت اٌٍفظ١خ ٚغ١ش اٌٍفظ١خ اٌّزٕٛػخ  .5

.(GRC 122) 

الالزظبد ٚاٌّشىلاد الالزظبد٠خ ِٚب ٠خض اٌؼشع ٚاٌـٍت ػٍٝ اٌجؼبئغ ٚاٌخذِبد ٚرٛف١ش٘ب رؼش٠ف ٚرؾذ٠ذ  .6

   (BIT 116).  ظٟ ٚاٌؼبَػٍٝ اٌّغزٜٛ اٌشخ

ٚدساعخ ؿج١ؼخ ٚ ِٕٙغ١خ ئٔشبء  ،ثذا٠خ ِإعغخ الزظبد٠خ عذ٠ذح أٚ ششاء ِإعغخ لبئّخأشبء ٚ دساعخ أعظ .7

ٚاٌّٙبساد اٌلاصِخ لإٔغبؽٙب ثّب فٟ رٌه اٌزخـ١ؾ ٚالإداسح اٌّب١ٌخ ٚئٔشبء ٚئداسح  ،ٚرـ٠ٛش اٌّشبس٠غ

 .(BIT 211) اٌّإعغبد الالزظبد٠خ

ِٚشىلاد اٌضمخ ٚاٌششوبء ِٚب ٠خض الإفلاط  ٚاٌٛولاء ٍششوبد اٌزغبس٠خٌاٌمب١ٔٛٔخ ٚالأخلال١خ دساعخ اٌغٛأت  .8

 .(BIT 216)ٚالأِٓ اٌّبٌٟ ٚلؼب٠ب أخشٜ ِخزٍفخ رخض لٛا١ٔٓ ِٚجبدب ئداسح الأػّبي 

دساعخ اعظ ٚٔظش٠بد ػٍُ اٌغٍٛو١بد اٌّغزٛؽبح ِٓ اٌؼٍَٛ الاعزّبػ١خ اٌّخزٍفخ ٌذساعخ ِٚؼشفخ عٍٛن  .9

 .(BIT 173)ٌزغبسح الاٌىزش١ٔٚخ فٟ ِغبي اغزٍٙه اٌّ

 .(BIT 141)ٚطف ِجبدب اٌزغ٠ٛك الأعبع١خ ٚاٌّشرجـخ ث١ٙىً ئداسح الأػّبي ٚعٛق اٌؼًّ اٌّؾٍٝ .11

 . (BIT 151)دساعخ اٌّفب١ُ٘ الاعبع١خ فٟ ِغبي الاداسح اٌّب١ٌخ ٚاعظ اٌّؾبعجخ .11

  ٚرـج١مٙب فٟ ِغبي اٌزغبسح اٌؾذ٠ضخ لاٌىزشٟٚٔاعظ اٌزغ٠ٛك امٛاػذ ٚالاؿلاع ػٍٝ اٌّؼٍِٛبد الاعبع١خ  ٌ .12

BIT 244) (. 

فُٙ ٚدساعخ اعظ اداسح اٌّششٚع ٚرـج١مٙب فٟ اٌؾ١بح اٌؼ١ٍّخ ثبعٍٛة وفٛء ػّٓ اٌٛلذ اٌّزبػ  .13

(BIT238). 

رؼش٠ف ٚرؾذ٠ذ ػ١ٍّخ اٌزخـ١ؾ اٌغزشار١غٟ ِغ رٛػ١ؼ ٚرشو١ض خبص ػٍٝ رـٛس عزشار١غ١خ اٌزغبسح  .14

 .(BIT 278) الاٌىزش١ٔٚخ

اٌزؼشف ػٍٝ ِفَٙٛ رؾ١ًٍ ٚرظ١ُّ الأظّخ، ٚاعزخذاَ ٚعبئً رٌه اٌزؾ١ًٍ ٚاٌزظ١ُّ فٟ رـ٠ٛش الأظّخ  .15

(CIT 153). 

ظـلاؽبد، ِىٛٔبد اٌؾبعت ا٢ٌٟ ّشجىبد اٌؾبعت اٌّؾ١ٍخ ؿجمب ٌٍّٛاطفبد اٌم١بع١خ ، ِزؼّٕبً اٌٚطف  .16

 . (CIT 161)ٌزٌه  ِغ اٌزشو١ت اٌج١ٕٛٞ ٚثشِغ١برٗ، اٌزٛط١ٍ١خ ، ٚفٓ ثٕبء اٌشجىبد،

ِمذِخ فٟ ِٙبساد اٌجشِغخ ٌزظ١ُّ اٌّٛالغ ػٍٝ اٌشجىخ اٌؼٕىجٛر١خ ثّؾزٜٛ ِشْ ٚؽشوٟ لأزبط ِٛالغ  .17

 .(CIT 221)ِزفبػٍخ  

عزشار١غ١خ أِٓ اٌشجىبد ِؼشفخ ِٙبساد رؾ١ًٍ ِزـٍجبد اٌزغبسح ٚاداسح الاػّبي، ٚالاٌّبَ ثؼ١ٍّبد رظ١ُّ  .18

(CIT 261). 
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 اٌزغبسح الاٌىزش١ٔٚخثشٔبِظ رٛص٠غ ِمشساد عذٚي    3. 1   
 

 أعُ اٌّمشس سلُ اٌّمشس
 اٌٛؽذاد

 اٌّؼزّذح
 ِؼًّ ِؾبػشح اٌّزـٍجبد اٌغبثمخ

     اٌفظً الأٚي

GRC 111  I   1 4 لا ٠ٛعذ 1 اٌش٠بػ١بد اٌز١ّٙذ٠خ 

GRC 111  1اٌٍغخ الأى١ٍض٠خ اٌّىضفخ  5 15 لا ٠ٛعذ 3                  

    3 اٌّغّٛع 

     اٌفظً اٌضبٟٔ

CIT 111  رم١ٕخ اٌّؼٍِٛبد فِٟمذِخ  3 GRC 111 2 2 

GRC 112 11                                           1        اٌش٠بػ١بد اٌز١ّٙذ٠خ GRC 111 4 1 

GRC 112 11  3 اٌٍغخ الأى١ٍض٠خ اٌّىضفخ GRC 111 15 5 

    6 اٌّغّٛع 

     اٌفظً اٌضبٌش

BIT171 2 ِمذِخ فٟ اٌزغبسح الاٌىزش١ٔٚخ FAYOC * 2 1 

BIT 141 3 ِجبدب اٌزغ٠ٛك FAOYC 3 1 

BIT 116 2 ِجبدب الالزظبد FAYOC  2   1 

BIT 131  الإداسحِجبدب  2 FAYOC  2 1 

GRC121 ِٙبساد الارظبي   I  2 FAYOC 2 1 

GRC 131 1  اٌؼًّ أخلال١بد  2 FAYOC  2 1 

    13 اٌّغّٛع 

اٌشاثغ اٌفظً      

CIT 153 2 رؾ١ًٍ ٚرظ١ُّ الأظّخ FAOYC 2 1 

BIT 173 2 عٍٛو١بد اٌّغزٍٙه فٟ اٌزغبسح الاٌىزش١ٔٚخ BIT 141 2 1 

CIT 161 2 أعظ اٌشجىبد FAOYC 1 2 

BIT 133 3 ٔظبَ اٌّؼٍِٛبد الاداس٠خ FAOYC 3 1 

BIT 151 3 اٌّؾبعجخ اٌّب١ٌخ فٟ اٌزغبسح الاٌىزش١ٔٚخ FAOYC  3 1 

GRC 122 2  11  ِٙبساد الارظبي GRC 121 2 1 

    14 اٌّغّٛع 

     اٌفظً اٌخبِظ

BIT 211 2 ئػذاد ٚرـ٠ٛش سعً الأػّبي FAYOC  2 1 

BIT 216 ٞ3 اٌمبْٔٛ اٌزغبس BIT 131 3 1 

BIT 244 2 اٌزغ٠ٛك ػجش الأزشٔذ BIT 141, BIT 173 2 1 

CIT 221 3 ثشِغخ اٌشجىخ BIT 171, CIT 153 2 2 

CIT 271 3 ٔظبَ اداسح لٛاػذ اٌج١بٔبد FAYOC 2 2 

BIT 238 3 اداسح اٌّششٚع BIT131, 133, 151, CIT 153 3 1 

    16 اٌّغّٛع 

     اٌفظً اٌغبدط

CIT261 3 اداسح آِ اٌّؼٍِٛبد BIT 133, CIT 153 2 2 

CIT263 اٌشجىخ/ ضثْٛ ٌاداسح خبدَ ا  2 CIT 161 1 2 

BIT275 1 2 ِٛافمخ اٌمغُ 2 خبطخ فٟ اٌزغبسح الاٌىزش١ٔٚخ ِٛاػ١غ 

BIT 278 3 عزشار١غ١خ اٌزغبسح الاٌىزش١ٔٚخ BIT  171, BIT 173, CIT 153 3 1 

BIT 181 1 1 ِٛافمخ اٌمغُ 2 اٌزؼبٟٚٔ اٌزذس٠ت 

GRC 232 ًّ2 11   أخلال١بد اٌؼ         GRC 131   2 1 

    14 اٌّغّٛع 

ذحِغّٛع اٌٛؽذاد اٌّؼزّ   66    

 

 FAOYC*: ٟٕالأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خ رؼ  
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 دٌّمشساا  رٛط١ف    4.1
 
 
 
 
 
 
 
 

 

 

(ٚؽذح ِؼزّذح 19)اٌؼبِخ ّمشساد اٌ
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد
 

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   BIT 211 ئػذاد ٚرـ٠ٛش سعً الأػّبي

1 2 2 

١ٍّخ الإػذاد ٚاٌّٙبساد اٌّـٍٛثخ ٌٍٕغبػ ِزؼّٕخ اٌزخـ١ؾ، ٚاٌز٠ًّٛ، ـاٌّمشس أعظ ئٔشبء أٚ ششاء ِإعغخ رغبس٠خ، ٚؿج١ؼخ ػ ٠مذَ ٘زا

ٚ٘زا ٠زؼّٓ اٌزذس٠ت ػٍٝ اٌجشاػخ اٌزار١خ فٟ رؾ١ًٍ اٌظشٚف ٚاٌّزـٍجبد لأخز١بس اٌّششٚع إٌّبعت  .ٚثذء اٌؼًّ ٚئداسرٗ ثؼذ رٌه

وّب ٠زـٍت اٌزؼشف ػٍٝ ٚعبئً اٌزمظٟ ٚاٌجؾش لإ٠غبد اٌضثبئٓ ٚاٌغٛق اٌّلائّخ ٚاٌخٛع فٟ لٛاػذ . غبؽٗٚرٛف١ش ػٛاًِ ِٚزـٍجبد ئٔ

إٌّبفغخ، وّب ٠زـٍت ِؼشفخ ثّظبدس اٌز٠ًّٛ لإٔشبء ِششٚع، ِٚؼشفخ فٟ أٔظّخ اٌّؾبعجخ، ٚاعزخذاَ وفإ ٌٍؾبعت ٚثشِغ١برٗ فٟ 

 .أغبص اٌزؾ١ًٍ ٚاٌزؼبًِ ِغ اٌفشػ١بد
 :اٌّزـٍجبد اٌغبثمخ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خ الأزٙبء ِٓ

Essentials of Entrepreneurship and Small Business Management, Thomas Zimmerer, 

and Norman Scarborough, 4
th

 edition, 2114, Prentice Hall, Pearson Education 
 :اٌىزت اٌّمشسح

_________________________________ 
 

 ِؾبػشح ؼًِّ
ٚؽذح 

 ِؼزّذح
 CIT 111 ِمذِخ فٟ رم١ٕخ اٌّؼٍِٛبد

2 2 3 

٠ٚشًّ سؤ٠خ ػبِخ ٌٕظُ ِؼٍِٛبد اٌؾبعت ا٢ٌٟ، ٚاٌّفب١ُ٘ الأعبع١خ ٌٍؾبعت ا٢ٌٟ، ٚأعب١ٌت ثشِغخ اٌؾبعت ا٢ٌٟ ِغ اوزغبة خجشح 

 .عت ا٢ٌٟاٌزـج١ك اٌؼٍّٟ ٌجؼغ ثشِغ١بد ئداسح الأػّبي اٌّخزبسح ٚئؽذٜ ٌغبد ثشِغخ اٌؾب

GRC 333 اٌّزـٍجبد اٌغبثمخ: 

Introduction to Computers, Peter Norton, 5
th

 Edition, (2113), McGraw Hill اٌىزت اٌّمشسح: 

_________________________________ 
 

 

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   I GRC 111 س٠بػ١بد ر١ّٙذ٠خ 

1 4 1 

ٔظبَ الأػذاد اٌؾم١مخ، اٌفزشاد، اٌم١ُ اٌّـٍمخ، : ٚرشًّ ِٛػٛػبرٗ ػٍٝ. اد الأعبع١خ فٟ اٌش٠بػ١بدطُّ ٘زا اٌّمشس ٌزم٠ٛخ اٌّٙبس

١شح الأعظ، رؾ١ًٍ اٌذٚاي اٌزش٠ٚؼ١خ، اٌذٚاي اٌخـ١خ، اٌّؼبدلاد اٌغزس٠خ، ِجبدب اٌذٚاي، اٌؼ١ٍّبد اٌغجش٠خ ٌٍذٚاي، سعُ اٌذٚاي، اٌذٚاي وض

اٌّمشس ٠ّىٓ ٌٍـلاة أداء اٌؼ١ٍّبد اٌؾغبث١خ الأعبع١خ ٚرـج١ك الأعبع١بد اٌّىزغجخ ٌؾً ِشىلاد  ثارّبَ ٘زا. اٌؾذٚد، ٚاٌذٚاي اٌىغش٠خ

 .اٌش٠بػ١بد ثبعزخذاَ اٌزم١ٕخ إٌّبعجخ

 :اٌّزـٍجبد اٌغبثمخ لا ٠ٛعذ

R. Aufmann, V. Barker &  R. Nation: College Algebra & Trigonometry, 

 5
th

 Edition 2115, Houghton Mifflin Company, Boston, USA. 

 :اٌىزت اٌّمشسح

_________________________________ 
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 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   II GRC 112س٠بػ١بد ر١ّٙذ٠خ 

1 4 1 

ٌـلاة ثبلإػبفخ ئٌٝ رٌه فاْ ا. ٚثؼغ رـج١مبرٙب ٠ٙزُ اٌّمشس ثبٌذٚاي ٚرّض١ٍٙب ثبٌشعُ ٚثخبطخ اٌذٚاي ا٢ع١خ، ٚاٌذٚاي اٌٍٛغبسر١ّخ

وّب ٠ذسط اٌـبٌت اٌشعَٛ اٌج١ب١ٔخ ٌٍّزجب٠ٕبد اٌخـ١خ . ٚغ١ش اٌخـ١خ ٚؽٍٙب ِغ أِضٍخ ػ١ٍّخ ِخزبسح اٌّؼبدلاد اٌخـ١خِٕظِٛبد  ٠ذسعْٛ

اٌّظفٛفبد ٚاٌّؾذداد ِٚزؼٍمبرٙب  . ٚغ١ش اٌخـ١خ ٚو١ف١خ الاعزفبدح ِٓ رٌه فٟ اٌجشِغخ اٌخـ١خ ٚرؾذ٠ذ اٌم١ُ اٌّضٍٝ ٌٍى١ّبد اٌّزغ١شح

ٚثبٌزبٌٟ فبْ ِؾظٍخ ِفشداد ٘زا  اٌّمشس رّىٓ اٌـبٌت .٠ذسط ػّٓ ٘زا اٌّمشسفخ ٌٍّزٛا١ٌبد اٌؼذد٠خ ٚإٌٙذع١خ ٚرـج١مبد وً رٌه اػب

 .إٌّبرط ٚاٌزؾ١ًٍ ٚالاعزٕزبط اعٍٛة اٌّشىلاد اٌٛالؼ١خ ثبعزخذاَ ِٓ ؽً

GRC 113 اٌّزـٍجبد اٌغبثمخ: 

R. Aufmann, V. Barker &  R. Nation: College Algebra & Trigonometry,  

 5
th

 Edition 2115, Houghton Mifflin Company, Boston, USA. 

 :اٌىزت اٌّمشسح

_________________________________ 
 

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   I GRC 111  ٌغخ ئٔغ١ٍض٠خ ِىضفخ

5 15 3 

ٚرؾغ١ٓ لذسارُٙ ػٍٝ اٌزٛاطً ثبٌٍغخ الإٔغ١ٍض٠خ ٚرؾغ١ٓ فُٙ إٌظٛص  طُّ ٘زا اٌّمشس ١ٌّذ اٌـلاة ثأعبع١بد اٌٍغخ الإٔغ١ٍض٠خ

 .اٌّىزٛثخ، ثبلإػبفخ ئٌٝ ػشٚسح ِغبػذح اٌـلاة ػٍٝ اعزخذاَ اٌٍغخ الإٔغ١ٍض٠خ فٟ ثؼغ اٌّٛالف اٌؾ١بر١خ اٌّخزٍفخ

 :اٌّزـٍجبد اٌغبثمخ لا ٠ٛعذ
New Interchange: English for international communication Level, Student's Book,  by Jack C. 

Richards, Latest Edition, Cambridge University Press.  

 

 :حساٌىزت اٌّمش 3-

New Interchange: English for international communication Level, Work Book, by Jack C. Richards, 

Latest Edition, Cambridge University Press.  

 

 

-2 

Keep Writing: A writing Course for Arab Students (Book 1), by Richard Harrison, Latest Edition, 

Longman Group. 

 

-3 

The Oxford Picture Dictionary,  by Norma Shapiro and Jayme Adelson-Goldstein, Latest Edition, 

1998, Oxford University Press. 

 

 

-4 

_________________________________ 
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 ِؾبػشح ِؼًّ

ٚؽذح 

 ِؼزّذح
   II GRC 112  ٌغخ ئٔغ١ٍض٠خ ِىضفخ

5 15 3 

٠زجغ ٘زا اٌّمشس ِٕٙظ اٌّٙبساد اٌّزؼذدح اٌزٟ رشثؾ ث١ٓ أعضاء اٌّمشس ثؾ١ش ٠غـٝ ٘زا اٌّمشس اٌّٙبساد الأسثغ اٌّـٍٛثخ ٌزؼٍُ اٌٍغخ 

ٕٚ٘بن رأو١ذ خبص ػٍٝ ٚظبئف اٌٍغخ . إٌـك ٚثٕبء لبػذح ٌغ٠ٛخاٌغّغ، اٌزؾذس، اٌمشاءح، اٌىزبثخ، ثبلإػبفخ ئٌٝ رؾغ١ٓ : الإٔغ١ٍض٠خ

اٌٙبِخ اٌزٟ ِٓ شأٔٙب ر١ّٕخ ِٙبساد اٌزٛاطً ٌذٜ اٌـلاة ٚرّى١ُٕٙ ِٓ اٌّغبّ٘خ ٚاٌّشبسوخ فٟ اٌزٛاطً فٟ ِغّٛػخ ِزٕٛػخ ِٓ 

 .اٌّٛػٛػبد

GRC 333 اٌّزـٍجبد اٌغبثمخ: 
New Interchange: English for international communication Leve2, Student's Book, by Jack 

C. Richards, Latest Edition, Cambridge University Press. 

 

 :اٌىزت اٌّمشسح 3-

New Interchange: English for international communication Leve2, Work Book, by Jack C. 

Richards, Latest Edition, Cambridge University Press. 

 

 

-2 

Keep Writing: A writing Course for Arab Students (Book 2), Richard Harrison, Latest 

Edition, Longman Group. 

 

-3 

 

 

 
 

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   I GRC 121 ِٙبساد الارظبي 

1 2 2 

ٌٚزا فبٌذسٚط رشوض ػٍٝ اٌغّغ ٚاٌىزبثخ ٚاٌزؾذس ٚاٌمشاءح ٠غؼٝ ٘زا اٌّمشس ئٌٝ ئوغبة اٌـلاة ِٙبساد الارظبي ثبٌٍغخ اٌؼشث١خ، 

٠ٚزؼّٓ اٌّمشس رذس٠ت اٌـبٌت ػٍٝ رم١ٕبد وزبثخ اٌّمبلاد ٚاٌزمبس٠ش ٚاٌّؾبػش  .ٚاٌفُٙ، ِغ ثؼغ اٌمٛاػذ إٌؾ٠ٛخ الأوضش رؼم١ذاً

 .ٚاٌشعبئً الإداس٠خ ٚاٌغ١شح اٌزار١خ

 :بد اٌغبثمخاٌّزـٍج الأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خ

 :اٌىزت اٌّمشسح .، ششوخ الإثذاع اٌفىش2113ٞاٌـجؼخ الأٌٚٝ،  ،فٓ الإٌمبء اٌشائغ، ؿبسق ِؾّذ اٌغ٠ٛذاْ
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 ِؾبػشح ِؼًّ

ٚؽذح 

 ِؼزّذح
   II GRC 122  ِٙبساد الارظبي

1 2 2 

ٚ٘زا ٠زؼّٓ رذس٠ت اٌـبٌت ػ١ٍّبً ػٍٝ  .اٌٍفظ١خ اٌٍفظ١خ ٚغ١ش اٌّإصشح ئداسح الأػّبي اٌذاخ١ٍخ ٚاٌخبسع١خ ِزؼّٕخ الأعب١ٌتٚرظبلاد الا

وّب ٠زُ اٌزؼش٠ف ثأعٍٛة الارظبي فٟ ِغبي ئداسح الأػّبي ٚرؾذ٠ذ اٌؼٛاًِ اٌّإصشح ف١ٗ، ٚرؼ٠ٛذ . ِٙبساد الارظبي اٌٍفظ١خ ٚغ١ش اٌٍفظ١خ

الارظبي اٌجظشٞ، ٚأخز  ٠ٚزُ رذس٠ت اٌـبٌت ػّٓ اٌّمشس ػ١ٍّبً ػٍٝ. اٌـبٌت ػٍٝ ِٙبسح الإٔظبد اٌلاصِخ فٟ ِؾً اٌؼًّ

اٌّلاؽظبد، ٚؿشػ الأعئٍخ ػٍٝ اٌّزؾذص١ٓ، ٚؿشق اٌىزبثخ اٌفؼبٌخ، ٚئداسح الاعزّبػبد، ٠ٚزُ وً رٌه ثزّش٠ٓ ػٍّٟ ِؾبوبح ٌٍؾبٌخ 

 .        ّؼ١خوزٌه ٠زُ رذس٠ت اٌـبٌت ػٍٝ رمذ٠ُ ػشٚع فٟ ئداسح الأػّبي ٚاٌزغبسح ٚثبعزخذاَ رم١ٕبد ٚعبئً الإ٠ؼبػ اٌجظش٠خ ٚاٌغ. اٌؾم١م١خ

GRC 323 اٌّزـٍجبد اٌغبثمخ: 

Essential Manager's Manual, Robert Heller and Tim Hindle, 3998, Dorling 

Kindersley Book, London. 
 :اٌىزت اٌّمشسح

_________________________________ 
 

 

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   I GRC 131  أخلال١بد اٌؼًّ

1 2 2 

ٚفٟ ٘زا اٌّمشس ٠زُ  .ذِخ ٌٍذساعبد الإعلا١ِخ ٚأ١ّ٘زٙب، وّب أْ اٌـلاة ٠زؼٍّْٛ ِجبدب اٌغٍٛن الإعلاِٟ ٚأصشٖ ػٍٝ أٔشـخ اٌؼًِّم

َ اٌزؼش٠ف ثبٌضمبفخ الإعلا١ِخ ٚأ١ّ٘زٙب فٟ ؽ١بح اٌّغٍُ، صُ رٛػ١ؼ إٌظشح اٌششػ١خ لأخلال١بد اٌؼًّ ٚسثؾ رٍه الأخلال١بد ثزؼب١ٌُ الإعلا

ٚفٟ ٘زٖ اٌذساعخ ٠زخز . ِّبسعبد رؼجذ٠خ ٠ؾشص ػ١ٍٙب اٌؼبًِ ٌّغإ١ٌٚزٗ رغبٖ الله رؼبٌٝ ١ٌٚظ رغبٖ اٌّذساء ٚإٌبط فمؾ ٚاػزجبس٘ب

الأعٛح اٌؾغٕخ ٌٍزخٍك ثبلأخلال١بد الإعلا١ِخ فٟ اٌؼًّ، وّب رغزؼشع رٛع١ٙبد اٌمشآْ اٌىش٠ُ فٟ ٘زا اٌّؼّبس، ِغ ( ص)اٌشعٛي 

 . خدساعخ أخلاق اٌغٍف اٌظبٌؼ ٌلأِ

 الأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خ
اٌّزـٍجبد 

 :اٌغبثمخ

، داس 2114اٌـجؼخ اٌضبٌضخ،  ،طبٌؼ ثٓ ؽ١ّذ ٚآخشْٚ،  ِٛعٛػخ ٔؼشح إٌؼ١ُ فٟ ِىبسَ أخلاق إٌجٟ اٌىش٠ُ 

 .اٌٛع١ٍخ، عذح

 :اٌىزت اٌّمشسح

_________________________________ 
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 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   II GRC 232 لال١بد اٌؼًّ أخ

1 2 2 

فٟٙ رؾذس ػٍٝ شىً ِشىلاد ِٚٛالف عذ٠ذح رشىً رؾذ٠بً ٌّإعغبد اٌؼًّ الأِش . اٌّشىلاد الأخلال١خ أطجؾذ شٟء ٔشاٖ ثشىً ٠ِٟٛ

ٌظٛاة ٚاٌخـأ فٕٙبن ثؼغ اٌمؼب٠ب اٌزٟ لا ٠ّىٓ اٌؾىُ ػ١ٍٙب ثب. اٌزٞ ٠ٕؼىظ ثذٚسٖ ػ١ٍٕب ٚرزأصش ثٗ ل١ّٕب اٌزٟ ٔؼًّ ِٓ خلاٌٙب

٠ٚؼشع ٘زا اٌّمشس اٌؼذ٠ذ ِٓ اٌّٛالف الأخلال١خ فٟ ِإعغخ ِب ١ٌٕبلش اٌمؼب٠ب الأخلال١خ، ٚاٌؼلالبد .  ٚالاخز١بساد ف١ٙب غ١ش ٚاػؾخ

 .ٚالارغب٘بد، ٚأ١ّ٘خ اٌم١ُ ٚالأخلاق ٚاٌغٍٛو١بد اٌؼشٚس٠خ فٟ ِٛالغ اٌؼًّ

GRC 333 اٌّزـٍجبد اٌغبثمخ: 

Business Ethics: Ethical Decision Making and Cases, O. C. Ferrell, John Fraedrich 

and Linda Ferrell, 6th Edition 2114, Houghton Mifflin Company. 
 :اٌىزت اٌّمشسح

_____________________________ 
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 ٚاٌّؼٍِٛبد داسح الاػّبيئاٌّمشساد اٌؼبِخ فٟ لغُ 

(ٚؽذح ِؼزّذح 16) 
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 غزّغ ثغذحو١ٍخ اٌّ

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد                  
 

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   BIT 116 الالزظبد ِجبدب

1 2 2 

وّب ٠مذَ اٌّمشس رفظ١لًا ػٓ . ٠ٚذسط الالزظبد اٌّؾٍٟ ٚاٌذٌٟٚ. اٌزٟ ٠مَٛ ػ١ٍٙب ػٍُ الالزظبد ٚاٌّجبدبٚ٘ٛ ِمشس ٠مذَ الأعظ 

، اٌؼشع ٚاٌـٍت، خـٛؽ الإٔزبط ٚاؽزّبلارٙب، اٌّشٚٔخ، إٌّبفغخ فٟ الأعٛاق، ل١بط ٚربس٠خ اٌشوٛد ِٛػٛػبد اٌؼغض اٌّبٌٟ، اٌفشص

 .وّب ٠ؼشع اٌّمشس اٌؼشع اٌىٍٟ ٚاٌـٍت ٚػلالزٗ ثبلالزظبد اٌٛؿٕٟ. الالزظبدٞ، اٌجـبٌخ، ّٔٛ الالزظبد

 :اٌّزـٍجبد اٌغبثمخ الأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خ

Economics, Michael Parkin, 6
th

 Edition, 2113, Addison Wesley اٌىزت اٌّمشسح: 

 

Course Competencies:  

3. Define macro and micro economics 

2.  Discuss scarcity of goods, utility, resources 

3.  Discuss opportunity cost  

4.  Demonstrate production possibility curves 

6.  Describe law of demand, supply,  

7.  Equilibrium, shortage and surplus 

8.  Discuss elasticity of demand, supply and income 

9.  Provide discussion on Perfect competition 

31.  Demonstrate marginal analysis of Profit Maximization 

33.  Discuss short-run profit of competitive market 

32.  Concept of imperfect competition and monopoly 

33.  Discuss history and importance of inflation, unemployment and economics growth 

34.  Discuss aggregate demand and supply 

 

Course Outline:  

I. Introduction to economics and economics problem 

a. The definition of microeconomics 

b. Definition of macroeconomics 

c. Economics problems 

d.  

II. Scarcity  

a. scarcity of goods  

b. scarcity of Utility  

c. Scarcity of Resources  
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III.  Opportunity  

           a. definition of opportunity cost 

b. importance of opportunity cost  

 

 

IV. Production Possibility Curve  

  

V. Elasticity  

a. Elasticity of demand  

b. Elasticity of Supply  

c. Income Elasticity  

 

VI. Market competition  

a. Perfect and imperfect competition 

b. monopolistic competition 

c. Oligopolistic competition 

  

VII. Short-run profit of competitive market 

 

VIII. Imperfect competition and Monopoly 

 

IX. Preference and Budget constraint 

a. Indifference curve 

b. Marginal rate of substitutions 

c. Utility function 

d.  

X. Money and Prices 

           a. Demand for Money 

           b. Supply of money 

 

XI.  Open economy 

a. inflation 

b. exchange rate 

c. money supply 

d. gross domestic product 

e. Gross national product 

f.  

XII. Aggregate demand and supply 

      

______________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT 131 ِجبدب الإداسح

1 2 2 

. ئٕٔب ٔؼ١ش فٟ ػبٌُ ؽذ٠ش ِزغ١ش، ٚاٌششوبد ٚاٌّإعغبد رزـٛس ٚرزغ١ش ف١ٗ ثغشػخ، ٚلا ثذ ٌلإداسح ِٓ ِٛاوجخ ٘زٖ اٌزؾٛلاد اٌغش٠ؼخ

٠ٚإً٘ اٌّمشس اٌـلاة فٟ أسثؼخ . ـبء اٌـلاة ِمذِخ ِفظٍخ ػٓ ِجبدب ٚأعظ الإداسحـػٚ٘زا ِب ٠ٙذف ئ١ٌٗ ٘زا اٌّمشس ػٓ ؿش٠ك ئ

 .اٌزخـ١ؾ، ٚاٌزٕظ١ُ، ٚاٌم١بدح، ٚاٌزؾىُ: ِؾبٚس خبطخ ثبلإداسح ٟٚ٘

 :اٌّزـٍجبد اٌغبثمخ الأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خ

Management: The New Competitive Landscape, Bateman and Snell, 6
th

 Edition, 

2114, McGraw-Hill  
 :اٌىزت اٌّمشسح

 

Course Competencies:  
3 Define management and importance of management. 

2 Discuss about management philosophies and competitive environment. 

3 The importance of organization culture and ethical issues 

4 Explain the important steps in decision making. 

5 Discuss the process of strategic management. 

6 Identify the important elements of organization structure and organization 

design. 

7 How to manage the diversity of workforce? 

8 Learn about the change management and innovativeness. 

9 How tom motivate and lead people in working environment 

31 Discuss the control process 

33 Quality management and Management information system 

 

Course Outline:  
INITRODUCTION 

 

   3. Introduction to Management & Organization 

        Management: An overview 

         What managers actually do? 

        Managerial knowledge 

        Effective manager 

         Managing in the 23
st
 century 

 

  2. Management Philosophies and Competitive Environment 

        Management theories 

           Analyzing the competitive environment   

 

3. Organization Cultures and Ethical Issues 

          Changing organizational culture 
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          Organizational social responsibilities 

        Ethical organization 

 

   PLANNING AND DECISION MAKING 

 

4. Decision Making 

          Important steps in decision making 

          Managing diversity: Group decision making 

         Creativity and innovation in decision making 

    

   5. Process of Strategic Management 

        The overall planning process 

       Goals and plans 

        Management by objectives 

         The concept of strategic management 

 

   ORGANIZING 

 

  6. Organization Structure and Organization Design 

         Organization structure and job design 

       Departmentalization 

         Method of vertical coordination 

         Methods of horizontal coordination 

      Organization structure 

        Matching strategy and structure 

 

   7. Managing Diversity of Workforce  

      Strategic HRM 

      HR Planning 

      Staffing 

       Development and evaluation 

      Compensation 

Effective workforce management                         

 

   LEADING 

 

   8. Change Management and Innovativeness 

   The nature of change and innovation 

   Organization life cycles 

   The change management and innovation process 

   Organization change components 

 

9. Motivating People 

The nature of motivation   

     Theories of motivation  

 

31. Leading people 

How leaders influence 

   Leadership traits 
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   Situational theories 

   Promoting innovation 

   Importance of leadership 

 

   GCONTROLLIN 

 

33. Organization Control 

The control process 

   Types of control 

   Managerial approaches to control 

   Assessing control system 

    

32. Quality Management and Improvement Techniques 

Control systems 

   Total Quality Management (TQM) 

   Financial control 

   Budgetary control 

   Inventory control 

 

33. Managing Information Systems and Technology 

  Computer-based information systems 

   Types of information systems 

   Promoting innovation: Strategic implications of IS 

Developing computer-based IS 

IT and organizations 

 

 

 

_________________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   BIT 141 ِجبدب اٌزغ٠ٛك

1 3 3 

ٚ٘زا ٠زؼّٓ  .رؾ١ًٍ ث١ئخ ٚػ١ٍّخ اٌزغ٠ٛك ف١ّب ٠زؼٍك ثبٌّٕزظ، ٚاٌغؼش، ٚاٌزٛص٠غ، ٚ الارظبي ثّب ٠ؾمك ئسػبء اؽز١بعبد اٌّشزشٞ

٠ٚزؼّٓ وزٌه رؾذ٠ذ أ١ّ٘خ إٌّزظ ٚرـ٠ٛشٖ ِٚذح اعزخذاِٗ ٚالإلجبي . بد اٌّزؼٍمخ ثبٌزغ٠ٛكاٌزخـ١ؾ ٚاٌزٕجإ ٚاٌجؾش ٚأٔظّخ اٌّؼٍِٛ

ٚرشًّ اٌذساعخ فٟ ٘زا اٌّمشس وزٌه ؿشق رٛص٠غ اٌجؼبئغ عٛاء . ػ١ٍٗ ٚؿٍجٗ، ثبلإػبفخ ئٌٝ ارخبر اٌمشاساد اٌّزؼٍمخ ثزٌه إٌّزظ

ٌٍّٕزظ ٚأ١ّ٘زٙب، ٚفٓ الارظبي ثبٌضثبئٓ ٚاٌج١غ اٌفشدٞ ٚاٌزٕض٠لاد ٚاٌخظُ، ثبٌغٍّخ أَ ثبٌّفشد، ٚ٘زا ٠زؼّٓ الإٌّبَ ثٛعبئً اٌذػب٠خ 

. ٘زا ثبلإػبفخ ئٌٝ رؾذ٠ذ عٛدح إٌّزظ ٚػلالخ رٌه ثؼ١ٍّخ اٌزغ٠ٛك ٚرٛعٙبد اٌغٛق اٌؼب١ٌّخ. رؾذ٠ذ الأعؼبس خوّب ٠زؼّٓ ئعزشار١غ١

 .      ٚرشفغ ِبدح اٌّمشس ثأِضٍخ ػ١ٍّخ ٚؽبلاد ٌٍذساعخ

 

 :اٌّزـٍجبد اٌغبثمخ ِٓ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خالأزٙبء 

Principles of Marketing, Philip Kotler & Armstrong, 31
th

 Edition, 2114, Prentice 

Hall 

 

 :اٌىزت اٌّمشسح

 Course Competencies: 
 

3.  
Define marketing and identify the marketing environments. (I)  

2.  Explain the importance of marketing planning and forecasting and marketing research 

and information systems. (II)  

3.  Define market segmentation and describe relevant behavior characteristics of each 

buyer group. (II)  

4.  Identify the components of product strategy, including product development, product 

decisions, and the product-life cycle. (III)  

5.  Explain physical distribution and channels including wholesaling and retailing. (IV)  

6.  List elements of communication strategies including: advertising, personal selling, 

sales promotion, and public relations. (V)  

7.  Identify the elements of pricing strategy. (VI)  

8.  Explain quality as it relates to marketing products and process and International 

marketing trends. (III, VII)  

9.  Identify and evaluate marketing strategies as presented in case studies using basic 

computer skills. (VIII)  
 

Course Outline:  

I. The Contemporary Marketing Environment  

a. Marketing process: definition and overview  

b. Marketing environments  

c. Marketing agencies 

          3. The role of the marketing agency 

          2. Types of marketing agency 
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          3. Structures 

II. Buyers' Needs and Behavior  

a. Markets, market segmentation, and target markets  

3. Consumers  

2. Industrial  

b. Marketing information  

c. Buyer behavior  

III. Marketing planning 

a.Elements of a marketing plan 

3.  Goal 

2.  Objective 

3. Target audiences 

2. marketing integration 

3. Strategy 

4. tactics 

5. Budget 

6. Timeline 

b. Implementation 

3.Creating and maintaining relationships 

2.Success metrics 

3.Outcome measurements 

           c.Image 

III. Product Strategy  

a. Product classifications-goods, services, and combinations  

b. Product development  

c. Product decisions  

d. Product-life cycle  

e. Quality management  

IV. Distribution Strategy  

a. Physical distribution  

3. Transportation  

2. Warehousing/Inventory  

3. Ordering  

b. Marketing Channels  

3. Wholesaling  

2. Retailing  

V. Communication Strategy  

a. Advertising  

b. Personal selling  

c. Sales promotion  

d. Public relations  

VI. Pricing Strategy  

a. Pricing policies  

b. Supply and demand  

c. Factors affecting pricing  

VII. Quality Management and International Marketing Trends  

a. Quality processes  

b. International influences  

3. Global economy  
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2. Cultural diversity  

VIII. Computer Skills  

a. Practical application  

b. Selected marketing concepts  

___________________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT ِجبدٞء اٌّؾبعجخ اٌّب١ٌخ

151 
1 3 3 

ٚرٌه ٠زؼّٓ ثٕبء اٌّٙبساد . ٚ٘ٛ ِمشس اثزذائٟ فٟ اٌّؾبعجخ ٠ٙذف اٌٝ رؼش٠ف اٌـبٌت ثأعظ اٌّؾبعجخ الا١ٌٚخ ٚػ١ٍّبرٙب ٚٚعبئٍٙب

ٌٚىْٛ ٘زا اٌّمشس ٠جؾش . د اٌىٍفخ ٚرظشفبرٙب، ٚاطذاس اٌفٛار١ش ٚأظّخ اٌزغذ٠ذ ٚاٌذفغ اٌىزش١ٔٚبًثذٚسح ػ١ٍّبد اٌّؾبعجخ، ٚ رغ١شا

أعظ اٌّؾبعجخ، فبٔٗ ٠ـٛس ِٙبساد ٚلذساد رؾ١ًٍ اٌؼ١ٍّبد اٌزغبس٠خ ٚرغغ١ٍٙب ٚرٍخ١ظٙب ٚاػذاد اٌزمبس٠ش ٚاٌىشٛفبد اٌّب١ٌخ، ِغ رفُٙ 

 .ذفٛػبد ٚاٌفٛار١ش اٌىزش١ٔٚب ػجش الأزشٔذرمٍجبد اٌىٍفخ، ثبلاػبفخ  لأظّخ اػذاد اٌّ

FAOYC 
اٌّزـٍجبد 

 :اٌغبثمخ

Accounting Principles, by: Weygandt Kisso Kimmel, 7
th

 Edition, 2115, John Wiley & Sons  اٌىزت

 :اٌّمشسح

Course Competencies: 
 

3. Develop understanding of accounting concepts, rules and procedure. 

2. Analyze, journalize, and post business transactions using debits and credits rules. 

3. Prepare a simplified income statement. 

4. Prepare a simplified balance sheet. 

5. Prepare an eight-column worksheet and make required adjusting, closing, and 

reversing entries to complete the accounting cycle. 

6. Describe accounting procedures applicable to a merchandising business. 

7. Use special journals and subsidiary ledgers. 

8. Develop an understanding of cost analysis and cost behavior. 

9. Gain ability to handle and secure electronic payment system 

31. Develop an understanding of forms of electronic payment and e-billing systems. 

 

 Course Outline: 

Introduction to Accounting 

What is Accounting? 

Purpose, Functions and Types 

Uses and Users of Accounting Information 

Types of  Business Ownership 

Accounting Equation 

Accounting Concepts and Terms 

Basic Concepts and Principles in Accounting Process 

a. Cash vs. Accrual Basis of Accounting 

b. Single-entry- vs. Double-entry Accounting System 

c. Accounting Concepts and Conventions 
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Recording Business Transactions 

Account 

T-Account 

Accounting Equation and Double Entry Accounting   System 

Normal Balances of Account 

Trail Balance 

Accounting Cycle.. Steps in Journalizing and Posting 

Analyze Transaction 

 (Journalizing) Record in Journal 

 Posting from the Journal to Ledger 

Advantage of Journal 

Homework-I (Recording and Posting Transactions) 

Accounting Cycle continued.. (Financial Statements) 

Income Statement 

Format, Component 

Preparation 

Exercises 
 

Accounting Cycle continued.. (Financial Statements) 

Balance Sheet 

Balance Sheet Purpose, Functions and Types 

Format, Components and Contents 

Accounting Cycle continued.. (Financial Statements) 

Preparation of Balance Sheet for Service Concerns 

Practice Exercises 

Capital and Retained Earnings Statement 
 

Worksheet and Adjusting Entries 

Purpose of adjusting entries  

Procedure of passing adjusting entries 

Preparation of Worksheet          

Closing Entries 

Purpose 

Procedure 

Passing Closing Entries 

 

Reversing Entries 

 Purpose 

Procedure 

Petty Cash and Bank Reconciliation 

Needs for Cash Management 

Placement and Procedures for Cash Funds 

Bank Reconciliation Statements      
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Cost Analysis and Cost Behavior 
Fixed Cost 

Variable Cost 

Mixed Costs 
 

Electronic Payment Systems 
 Handling and Securing Electronic Payment System 

 Forms of Payment and e-billing System-B2B 
 

 

___________________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT 216 اٌمبْٔٛ اٌزغبسٞ

1 3 3 

٠ٚشزًّ ػٍٝ اٌغٛأت الأخلال١خ ٚاٌمب١ٔٛٔخ ٌٍٛوبٌخ، ٚاٌششاوخ، ٚالإفلاط ، ٚاٌّؼبِلاد اٌجٕى١خ، ٚؽبلاد ػذَ اٌضمخ ٚالأِٓ ٚاٌمٛا١ٔٓ 

اٌمٛاػذ اٌمب١ٔٛٔخ إٌّظّخ لإٔشبء ٚئداسح ِششٚع خبص، ٚرؾذ٠ذ اٌّّبسعبد اٌزٟ رؼبسع اٌمبْٔٛ  ٚ٘زا ٠شًّ .الأخشٜ لإداسح الأػّبي

وّب ٠زـشق اٌّمشس ٌٍزؼش٠ف ثأ١ّ٘خ اٌؼمٛد ث١ٓ إٌبط فٟ اٌّغزّغ ثؼّٕٙب اٌؼمٛد اٌزغبس٠خ، ٚششٚؽ . اٌغبئذ فٟ اٌٍّّىخ اٌؼشث١خ اٌغؼٛد٠خ

٠ٚزؼّٓ . ؿشاف اٌّزؼبلذح، ٚرؼض٠ض دٚس اٌٛصبئك اٌمب١ٔٛٔخ فٟ اٌّؼبِلاد اٌزغبس٠خاٌؼمذ الأطٌٟٛ، ِٚب ٠زشرت ِٓ ِغإ١ٌٚخ ػٍٝ الأ

اٌّمشس وزٌه اٌزؼش٠ف ثمٛا١ٔٓ الإفلاط ٚالإعشاءاد اٌمب١ٔٛٔخ ػٕذ ٚلٛػٗ، ٚوزٌه اٌزؼش٠ف ثٛصبئك الائزّبْ ٚاعزخذاِب٘ب، ٚاٌزؼش٠ف 

ثؼ١ٍّبد رج١١غ الأِٛاي ٚو١ف١خ اٌغ١ـشح ػٍٝ ؽشوخ الأِٛاي غ١ش ثبٌغبٔت اٌمبٟٔٛٔ ٚالأخلالٟ ٌٍّؼبِلاد اٌجٕى١خ، ئػبفخ ٌٍزؼش٠ف 

 . اٌمب١ٔٛٔخ، ئٌٝ عبٔت و١ف١خ ؽّب٠خ اٌّّزٍىبد لب١ٔٛٔبً، ٚؽّب٠خ اٌّؼٍِٛبد ػٍٝ شجىخ الأزشٔذ ٚالإعشاءاد اٌمب١ٔٛٔخ اٌّزخزح ٌزٌه

BIT 331 
اٌّزـٍجبد 

 :اٌغبثمخ

1. Law for Business, A James Barnes, terry Morehead Dworkin, Eric L. Richard, Eric    

    Richard, 8
th

 Edition, 2112, Irwin/McGraw-Hill
 

2. Law for Business, John D. Ashcroft, 34
th

 Edition, 2111, South Western  
  College  

اٌىزت 

 :اٌّمشسح

Course Competencies:  

3.  Define and discuss the nature and sources of law and general practice and procedures 

of the court systems in Saudi Arabia. (I)  

2.  Identify the sources of regulating private business conduct and crime. (II)  

3.  Describe laws and regulations which govern corporation. (III) 

4.  Explain the role of contracts in society, the valid contract requirements, and the legal 

and liabilities and obligations of the parties involved. (IV)  

5. Define a sale of goods contracts and its  liabilities and ethical obligations  on all 

parties (V) 

6.  Define and explain commercial papers in terms of their importance to society, and 

how can be transferred between parties, and what liabilities and ethical obligations 

are imposed on the parties transferring a commercial papers (VI)   

7. Review bankruptcy laws and the procedures to be taken in company reorganization. 

(VI) 

8.  Identify and define a letter of credit in terms of its usage and application in 

commercial transactions (VII) 

9.  Explain the bank collection process in terms of the negotiable instruments process, 

the functions, and the liabilities and ethical obligations of the parties involved. (VIII) 

31. Define and explain the money laundering and suspicious money transfer activities 

and how to control it. (IX) 

31. Identify and describe intellectual property protections. (X) 

33. Describe privacy regulations and protections on the web and internet. (XI) 
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Course Outline:  

I.   Law and the Legal System in KSA 

a. Definitions of law 

b. Sources of law 

c. The court system and judicial process 

d. Alternative dispute resolution 

 

II.  Regulating private business conduct and crime 

   a. Contracts 

   b. Commercial paper 

   c. Product liability 

   d. Business crime and criminal procedure 

 

III. Corporate Law 

a. Incorporation 

b. Liability 

c. Domestic corporation 

d. Foreign corporation 

 

IV. Nature and Principle of Contract Law 

c. Role of contracts in society 

d. Requirements of a valid contract 

e. Formation of a contract 

f. Termination of a contract 

g.  Liabilities and ethical obligations of parties  

 

V.  Sale of Goods  

a. Sales contract 

b. Modification of sales contracts  

c. Termination of Sales contracts 

d. Liabilities and ethical obligations  

 

VI. Commercial Paper (negotiable instruments) and Bankruptcy 

a.  Importance of commercial paper  

b. Types of commercial paper and parties  

3. Parties  

2. Instruments  

a. Drafts  

b. Checks  

c. Notes  

d. Certificates of deposit  

c. Negotiation of commercial paper  

3. Transfer  

2. Liability of transferors  

3. Methods of transfer and endorsement  

4. Forged instrument  

d. Personal liability and discharge  
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3. Signature by authorized representative  

2. Contract liability of parties  

3. Warranty liability of transferor  

4. Discharge from personal liability  

          e.  Bankruptcy 

                     3. Law 

                     2. Procedures 

                     3. Claims 

                     4. Meeting of creditor 

                     5. Reorganization 

 

VII. Letter of Credit  

a. Defined  

b. Sources of law  

3. International  

2. Domestic  

c. Liabilities and ethical obligations  

 

VIII. Bank Deposits and Collections  

a. Bank collection process  

b. Relationships with customer  

3. Payment of overdrafts  

2. Payment of stale checks  

3. Payment of deceased or incompetent's checks  

4. Stop payment orders  

5. Wrongful discharge  

6. Customer's duties  

c. Liabilities and ethical obligations  

IX  Money Laundering Laws 

h. Definition of  Money Laundering 

i. Funds transfers and transmittals 

j. Report of foreign bank and financial accounts. 

k. Enhanced customer identification standards 

l. Sharing information with and responding to requests for information from  

law enforcement agencies  

m. Suspicious activity reports 

n. Regulation-domestic and international 

X. Intellectual Property Law. 

a. Copyright 

b. Patents 

c. Trademark 

d. Trade secrets. 

e. Moral rights 

f. International regulation of intellectual property 

i. Business and Legal Uses of the Computer and Privacy 

a. Privacy and electronic mail 

b. Privacy and the Worldwide Web 



 

 37 

c. Privacy and search mechanisms 

d. Protection of personal privacy on-line 

e. Privacy and security of internal networks 

 

 

________________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT اداسح اٌّششٚع 

238  
1 3 3 

ع ٌجٍٛؽ اْ اٌـش٠مخ إٌبعؾخ لاداسح ِششٚع رزـٍت اٌزخـ١ؾ ٚاٌّشالجخ ٚاٌغ١ـشح ٌغ١ّغ ػٕبطش اٌّششٚع ِغ رؾف١ض اٌؼب١ٍِٓ فٟ اٌّششٚ

 .الا٘ذاف فٟ اٌٛلذ اٌّؾذد ػّٓ اٌزىٍفخ اٌّمشسح ٚثىفبءح ِغ رّبَ الأغبص

BIT 331, BIT 333, BIT 353, CIT 353  اٌّزـٍجبد

 :اٌغبثمخ

Art of Project Management, by: Berkun, Scott (2115), MA: O’ Reilly Media. ISBN  1-

596-11786-8. 
اٌىزت 

 :اٌّمشسح
 

Course Competencies: 
 

3.  Historic overview of Project Management  (I) 

2.  Define Project Management, and explain its role in the organization. (II)  

3.  Describe The perfect Project Manager and present the needed skills (III) 

4.  Identify and describe the Traditional Triple Constraints: Time, Cost and Scope (IV)  

5.  Describe the Project Management activities (V) 

6.  Identify and describe the Project Objectives  (VI) 

7.  Project Management artifacts  (VII)  

8.  Define the Project control variables  (VIII)  

9.  Identify the different Approaches :   The traditional approach, Critical chain, Event 

chain methodology and Process-based management  (IX)  

31. 
Describe  the Project systems: Project control systems and Project development 

stages (X)  

33. 
Identify the Project Management Associations such as International Standards and 

Professional Certifications (XI) 

  

 

Course Outline: 
 

Contents 

I. History of Project Management  

II. Definitions  

III. The Project Manager  

IV. The Traditional Triple Constraints  

a) Time  

b) Cost  
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c) Scope  

V. Project Management activities  

VI. Project Objectives  

VII. Project Management artifacts  

VIII. Project control variables  

IX. Approaches  

a) The traditional approach  

b) Critical chain  

c) Event chain methodology  

d) Process-based management  

X. Project systems  

a) Project control systems  

b) Project development stages  

 Initiation  

 Planning and design  

 Closing and Maintenance  

XI. Project Management Associations  

c) International Standards  

d) Professional Certifications  

 

______________________________ 
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(ِؼزّذحٚؽذح  31)ِمشساد ثشٔبِظ اٌزغبسح الاٌىزش١ٔٚخ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 BIT ٔظبَ اداسح اٌّؼٍِٛبد ٚؽذح ِؼزّذح ِؾبػشح ِؼًّ

133 1 3 3 

. ثبٌؾبعت ا٢ٌٟ أٚ ٠ذ٠ٚبً ٌغشع رؾ٠ًٛ اٌج١بٔبد اٌٝ ِؼٍِٛبد ِف١ذح ٌذػُ ارخبر اٌمشاساداْ ٔظبَ اداسح اٌّؼٍِٛبد ٘ٛٔظبَ ِؼبٌغخ 

اطذاس اٌزمبس٠ش، ٚالاعبثخ ػٓ اعئٍخ الاداسح ، : اداسح اٌّؼٍِٛبد ٚفك اٌؼ١ٍّبد اٌزٟ ٠ٕغض٘ب ٟٚ٘ صلاس ػ١ٍّبد ٠ّٚىٓ رظ١ٕف ٔظبَ 

 .ٚدػُ ِٚغبٔذح ارخبر اٌمشاساد

FAOYC  اٌّزـٍجبد

 :اٌغبثمخ

“Tools for Knowledge Workers” Using Computers in Information. Indianapolis, Rochester, 

Jack B. (3996). IN : Que Education and Training. 
اٌىزت 

 :اٌّمشسح

Course Competensies: 

3.  To generate reports-for example, financial statements, inventory status reports, or performance 

reports needed for routine or non-routine purposes.  

2.  To answer what-if questions asked by management. For example, questions such as "What would 

happen to cash flow if the company changes its credit term for its customers?" can be answered 

by MIS. This type of MIS can be called Simulation 

3.  To support decision making. This type of MIS is appropriately called Decision Support System 

(DSS). DSS attempts to integrate the decision maker, the data base, and the quantitative models 

being used. 

 Course Outline: 

I. Generating Reports  

a. financial statements  

b. inventory status reports 

c. performance reports 

II. Simulation 

III. Marketing Information System  
a. The importance of MkIS  

b. What are MkIS  

c. Characteristics and sources of MkIS  

d. Ethical considerations: sugging vs dugging  

e. International Considerations  

IV. The role of the Customer Database 

a. Characteristics and uses of customer database 

b. The central role of the customer database 

c. Operational and analytical uses 

d. Developing the customer database as a strategic asset  

V. Decision Support System (DSS) 

a. The quantitative models 

b. the data base 

c. Integration of DSS 

_______________________________

http://www.answers.com/topic/simulation
http://www.answers.com/topic/decision-support-system
http://www.answers.com/topic/decision-support-system
http://www.answers.com/topic/simulation
http://www.answers.com/topic/decision-support-system
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT ِمذِخ فٟ اٌزغبسح الاٌىزش١ٔٚخ

171  
1 2 2 

ٚاٌّمشس ٠ؼشف . بٌخ اٌزغبسح الاٌىزش١ٔٚخ اٌمبئّخ ا١ٌَٛ ِغ رؾذ٠ذ اعغٙب ٚ خـٛؿٙب اٌشئ١غ١خ٠ضٚد ٘زا اٌّمشس اٌـبٌت ثٕظشح ػبِخ ػٓ ؽ

اٌزغبسح الاٌىزش١ٔٚخ ٠ٕٚبلش ػٕبطش٘ب، ٚ٘ٛ ٠ؼـٟ اٌـبٌت فىشح ػبِخ ػٓ ػلالخ اٌّإعغخ اٌزغبس٠خ ثبٌّغزٍٙه، ٚوزٌه ػلالخ 

وّب أٗ ٠جؾش اٌمؼب٠ب ٚاٌزم١ٕبد اٌّزبؽخ ٌٍششوبد . ٓ رٍه الاؿشافاٌّإعغبد ف١ّب ث١ٕٙب، ٚارظبلاد اٌزغبسح الاٌىزش١ٔٚخ اٌغبس٠خ ث١

 . اٌشاغجخ ثبٌّشبسوخ فٟ ِغبي اٌزغبسح الاٌىزش١ٔٚخ

FAOYC  اٌّزـٍجبد

 :اٌغبثمخ

Introduction to e-commerce, 2
nd

 edition, by: Rayport & Jaworski, Irwin Marketspaceu, 

McGraw Hill.  
اٌىزت 

 :اٌّمشسح

 

Course Competencies: 
 

3.  Explain the components and roles of the Electronic Commerce environment. (I)  

2.  Describe the qualities of an effective Web business presence.  

3.  Explain how to meet the needs of Web site visitors. 

4.  Identify and reach customers on the Web. 

5.  Explain the client/server infrastructure that supports electronic commerce. 

6.  Explain basic electronic commerce functions 

7.Explain technology of the internet-world wide web 

8-Ability to apply fundamental E-Commerce Concepts to all types of business systems. 

 

9-Explain how businesses sell products and services on the Web 

31-Explain basic electronic commerce functions 

 

 

 Course Outline: 

I. Introduction to Electronic Commerce 

 The History of EDI  

 What Is Electronic Commerce?  

 The Internet and World Wide Web  

 Economic Forces and Electronic Commerce  
 Value Chains in Electronic Commerce 
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II. Internet and the Web: Infrastructure for Electronic Commerce 

 Packet-Switched Networks  

 Markup Languages and the Web  

 Web Clients and Servers  

 Internets, Intranets, and Extranets  

 Internet Connection Options and Tradeoffs 

III. Evaluating Market Potential  
a. The business concept  

b. Primary vs. secondary research methods  

c. Industry overview  

d. Customer profiles  

e. Competitive environment  

 

IV. Web-based Tools for Electronic Commerce 

 Web Server Hardware and Performance Evaluation  

 Web Server Software Features Sets  

 Web Server Software and Tools  

 Other Web Server Tools 

 

 

V. Electronic Commerce Software 

 What Kind of Software Solutions Do You Need?  

 Marketing Smarts and Hosting Services  

 Basic Packages  

 Midrange Packages  
 Enterprise Solutions for Large Firms 

 

 

 

_____________________________________________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT د اٌّغزٍٙه فٟ اٌزغبسح الاٌىزش١ٔٚخعٍٛو١ب

173 
1 2 2 

اْ اٌٙذف ِٓ ٘زا اٌّمشس ٘ٛ رض٠ٚذ اٌـبٌت ثبٌّؼٍِٛبد ٚاٌّٙبساد فٟ ِغبي عٍٛو١بد اٌّغزٍٙه ٚرٌه ثجؾش ٚاعزىشبف الاثؾبس فٟ 

. ٝ دساعبد رـج١م١خ فٟ ٘زا اٌّغبي٘زا اٌّؼّبس، ٚرمذ٠ش أصش ٚٚلغ ٔزبئظ الاثؾبس ٚإٌظش٠بد فٟ ِغبي عٍٛو١بد اٌّغزٍٙه ٚ ِغزٕذا اٌ

ٚفٟ ٘زا اٌّمشس . فٟ ٘زا اٌّٛػٛع٠غزخذَ اٌّمشس ّٔٛرعب ِج١ٕب ػٍٝ اعظ عٍٛو١بد اٌّغزٍٙه لاخزجبس إٌظش٠خ ٚاٌـش٠مخ ٚاٌّّبسعخ 

 .ٕ٘بن رشو١ض وج١ش ػٍٝ لؼب٠ب اٌزم١ٕخ ِغ أِضٍخ رغـٟ ِٛػٛع اٌّغزٍٙه فٟ اٌزغبسح الاٌىزش١ٔٚخ ٚلؼب٠ب اٌؼٌّٛخ

BIT 341  اٌّزـٍجبد

 :اٌغبثمخ

Consumer Behavior, Implications for Marketing Strategy, Cathy Neal, Pascale Ouster, 

Delbert I Hawkins, 4
th 

edition, 2114, McGraw Hill, Education-Europe. 
اٌىزت 

 :اٌّمشسح
 

Course Competencies: 
 

3.  The definition and scope of consumer behavior. I 

2.  To develop an understanding of consumer behavior from a variety of perspectives 

(multicultural, interdisciplinary etc). I 

3.  Consumer decision making process. II 

4.  To develop an understanding of people’s consumption-related behaviors and to 

develop and evaluate marketing strategies to influence those behaviors. II 

5.  Understanding of the theories of personality and consumer diversity. III 

6.  Study the consumer perception and consumer learning process. III 

7.  Should be aware of the many sources of marketing information. III 

8.  How consumer is affected by the social and cultural settings including reference 

group, social class and culture. VI 

9.  Cross-cultural consumer behavior in international perspective. VI 

31. Consumer and society. VII 

 

 Course Outline: 

I. Introduction to Consumer Behavior 

a. Overview of Consumer Behavior 

b. Consumerism, Public Policy and Ethics. 

 

 

II. Consumer Decision Process 
a. Situational influences 

b. Problem recognition 
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c. Information search 

d. Evaluating and selecting alternatives 

e. Outlet selection and purchase 

f. Post purchase process, customer satisfaction and loyalty. 

 

III. Internal Influences 
a.  Information Processing I: Consumer Perception 

b.  Information processing II: Memory and Cognitive Learning 

c. Motivation, personality and emotion 

d. Tripartite Model and Attitude measurement 

e. Beliefs, attitude and behavior change: Fishbein Model 

f. ELM: Involvement, Knowledge, and Persuasion 

 

 

IV. Consumer Individual Decision Process 

 

V. Buying and After We Buy: Satisfaction and Loyalty 

 

 

VI. External Influences  

a. Demographics and lifestyles 

b. Household structure and consumption behavior 

c. Group influence and communication 

d. Social class 

e. Culture and cross-cultural variations in consumer behavior 

 

VII. Contemporary Topics in Consumer Behavior  

a. Business to business buying behavior 

b. Consumer and society 

 

 

___________________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػضح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT 244 ػجش الإٔزشٔذاٌزغ٠ٛك 

1 2 2 

الأِش اٌزٞ أدٜ ئٌٝ ئػؼبف أصش اٌؾٛاعض اٌزم١ٍذ٠خ  ٓلاد وج١شح فشػزٙب اٌزم١ٕخ ٚإٌّٛ الالزظبد١٠ئْ ػبٌُ اٌزغبسح ا١ٌَٛ ٠ٛاعٗ رؾٛ

٠شوض ٘زا اٌّمشس ػٍٝ ِذ اٌـبٌت ثأعب١ٌت ٚاعزشار١غ١بد اٌزغ٠ٛك الاٌىزشٟٚٔ اٌزٟ ٌٚٙزا . ٌٍزغبسح وبٌضِبْ ٚاٌّىبْ ػٍٝ ػ١ٍّخ اٌزغ٠ٛك

: ٕٚ٘بن ِغبلاد سئ١غخ رفؼً ِٓ دٚس الأزشٔذ فٟ ٘زا اٌّغبي. ٟ ث١ئخ ئداسح الأػّبيرغبػذ أٞ ِإعغخ ؿّٛؽخ ػٍٝ إٌّبفغخ ؽب١ٌب ف

ِٛاطفبد اٌّٛالغ الإٌىزش١ٔٚخ اٌّؼذح ٌٍزغٛق  ,اٌزغ٠ٛك الاٌىزشٟٚٔ اٌّظشػ ثٗ ،"ٌشخض -شخظبً"لاء، اٌزغ٠ٛك اٌؼّ بدئداسح ػلال

 .ِٚظـٍؾبد ٚرىٌٕٛٛع١بد الأزشٔذ الأعبع١خ ،اٌجؾش دبِٚؾشواٌزغ٠ٛم١خ رـ٠ٛش اٌّٛالغ . ٚو١ف١خ رؾم١ك أ٘ذافٙب اٌزغ٠ٛم١خ

 BIT 341   ٚ BIT 373  اٌّزـٍجبد اٌغبثمخ: 

E-marketing by J Strauss, A Ansary and R Frost, 3
rd

 Edition, 2113, Prentice Hall اٌىزت اٌّمشسح: 

Course Competencies: 

Upon successful completion, the student will be able to: 

3. Explain the importance of strategic planning, strategy, e-1business strategy and e-

marketing strategy 

2. Discuss the nature and importance of an e-marketing plan and outline its six steps. 

3. Describe the internet exchange process and the technological, social, and cultural 

context in which consumers participate in this process. 

4. Explain why and how e-marketers use market segmentation to reach online 

customers. 

5. Define differentiation and positioning and explain why they are important. 

6. Define product and describe how it contributes to customer value. 

7. Identify the main fixed and dynamic pricing strategies used for selling online. 

8. Explain how the internet is affecting distribution channels length. 

9. Define integrated marketing communication ((MC) and explain the importance of 

the hierarchy of the effects models. 

31. Define customer relationship management and identify the major benefits to e-

marketers. 

33. Define emerging economies and explain the vital role of information technology 

in economic development. 

Course Outline: 

1. Introduction to E-Marketing 

a. e-marketing 

b. e-business 

c. environment strategy and performance (ESP) 

2. Strategic E-marketing 

a. strategic planning 

b. e-business models 
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c. values and revenues   

 3. The E-Marketing Plan 

a. overview of the E-marketing planning process 

b. A six step E-Marketing Plan 

4. Consumer behavior 

a. consumers in the 23sr century 

b. inside the internet exchange process 

c. individual characteristics and resources 

5. Targeting Market Segments and communities 

a. segmentation and targeting overview 

b. market segmentation bases and variables 

c. targeting online customers 

6. Differentiation and Positioning strategies 

a. differentiation online businesses 

b. product-service differentiation strategies 

c. positioning strategies 

7. E-marketing Management: product 

a. creating customer value on line 

b. online benefits 

c. e-marketing enhanced product development 

d. a taxonomy for internet products 

8. Pricing strategies and distribution on internet 

a. the internet changes pricing strategies 

b. buyer and seller perspective 

c. pricing strategies 

d. distribution channel overview 

e. distribution channel and length 

f. classifying online channels members 

9. E-Marketing Communication 

a. Overview of E-marketing communication issues 

b. Integrated marketing Communication(IMC) 

c. Internet advertising 

d. Marketing public relations 

e. Direct marketing 

f. The internet as a medium 

11. Customer relationship management 

a. building customer relationships, 3:3 

b. relationship marketing  

c. stakeholders 

d. customer relationship Management(CRM) 

e. CRM building blocks 

11. E-marketing in emerging economies 

a. overview of global e-marketing issues 

b. country and market opportunity analysis 

c. technological readiness influences marketing 

d. wireless internet access 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT 275 ِٛاػ١غ خبطخ فٟ اٌزغبسح الاٌىزش١ٔٚخ

1 2 2 

اٌؾذ٠ضخ اٌّزؼٍمخ ثبٌزغبسح الاٌىزش١ٔٚخ وّب ٠غـٟ  ثذٚسٖ  اٌٛعبئً اٌزىٌٕٛٛع١خ اٌّـٛسح ؽذ٠ضبً اْ ٘زا اٌّمشس ٠غـٟ اٌمؼ١ٍب اٌشإ٘خ ٚ

 . ٚاٌّغزخذِخ فٟ ِغبي اٌزغبسح الاٌىزش١ٔٚخ

 :اٌّزـٍجبد اٌغبثمخ ِٛافمخ اٌمغُ 

 :اٌىزت اٌّمشسح لا ٠ٛعذ

________________________________ 



 

 49 

 و١ٍخ اٌّغزّغ ثغذح

 ٌٍّمشساد اٌزٛط١ف اٌشعّٟ

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT عزشار١غ١بد اٌزغبسح الاٌىزش١ٔٚخ

278 
1 3 3 

ٌزـ٠ٛش ٚرـج١ك رٍه اٌغزشار١غ١بد فٟ اٌزغبسح الاٌىزش١ٔٚخ ٟ٘ رض٠ٚذ اٌـبٌت ثبٌّٙبساد اٌؼشٚس٠خ  بداْ اٌٙذف ِٓ دساعخ  عزشار١غ١

 . اٌّإعغبد اٌزٟ ع١ؼًّ ف١ٙب اٌـبٌت ِغزمجلًا

FAOYC ـٍجبد اٌّز

 :اٌغبثمخ

Strategy and the Internet. by: Michael E. Porter, HBR March 2113.  اٌىزت

 :اٌّمشسح

 

Course Competencies: 
 

3.  
Analyse industry structure using Porter's 5 Forces and technology-driven 

industry change using Christensen's Disruption model.  

2.  Develop a basic model of competitive positioning for an industry. 

3.  
Analyse the activities of a firm based on Porter's Value chain, identifying 

sources of competitive advantage, and understand ways that ICT can be 

used to alter the Value Chain of a firm.  

4.  Describe key impacts ICTs may have on business processes and 
organization structure. 

5. 
Outline the issues of ICT-Business Alignment in the development of an ICT 

Strategic Plan with an appreciation for what may be hype. 

 

6. 
Explain   E-Business Processes: Internal and External 

7. 
Formulating an Internet Strategy in a Networked World 

8. 
Describe key impacts ICTs may have on business processes and organization structure. 

 

 

  

:Course Outline 

I. Introduction to the Course  

a. Participant data sheet 

b. Self-assignment to discussion groups 

c. Introduction to the assignments 
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II. Macro-economic and Societal Impacts of ICT 

a. Digital Strategies for Market Dominance. 

 

 

III. Industry Impacts of ICT - Industry Structure: The Start-Point for Strategy 

a. How Information Gives You Competitive Advantage 

b. Strategy and the Internet  

IV. E-Business Strategy and Competitive Positioning 

           a. Making Business Sense of the E-Opportunity  

 

V. What Firms Do: The Firm’s Value Chain 

          a. Exploiting the Virtual Value Chain 

          b. Driving E-Business Excellence 

          c. E-business Strategy 

 

VI. E-Business Processes: Internal and External 

a. Reengineering Work: Don’t Automate, Obliterate 

b. The Super-efficient Company 

 

VII. Value-Chain Disintegration 

a. Unbundling the Corporation 

 

 

______________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 BIT 281 اٌزذس٠ت اٌزؼبٟٚٔ       

1 1 2 

ؽ١ش ٠ّؼٟ اٌـبٌت فزشح اٌزذس٠ت فٟ  ،فٟ ِغبي ئداسح الأػّبي أٚ اٌظٕبػخ (عبػخ) ٚؽذح ػًّ ٠ٚ241شزًّ ٘زا اٌّمشس ػٍٝ 

وّب أْ اٌى١ٍخ رؼ١ٓ ِغإٚلًا ِٓ ١٘ئخ اٌزذس٠ظ ثٕفظ . الأ١ٍ٘خ أٚ اٌؾى١ِٛخ ٚثزٛع١ٗ ِٓ اٌى١ٍخ دئؽذٜ اٌّإعغبد أٚ اٌششوب

اخزظبص اٌـبٌت ٌّزبثؼخ رذس٠جٗ ٚص٠بسرٗ فٟ اٌّإعغخ اٌزٟ ٠زذسة ف١ٙب، ٚاٌزٟ ثذٚس٘ب رشفغ رمبس٠ش دٚس٠خ ئٌٝ اٌى١ٍخ 

 . ِٙب ثّغزٜٛ رذسة اٌـبٌت ٚاٌخجشاد اٌزٟ ؽظً ػ١ٍٙب أصٕبء رذسثٗلإػلا

 :اٌّزـٍجبد اٌغبثمخ ِٛافمخ اٌمغُ

 :اٌىزت اٌّمشسح لا ٠ٛعذ

 _______________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 CIT 153 ظ١ُّ الأظّخرؾ١ًٍ ٚر

1 2 2 

ٚؽ١ّٕب ٠ٕٟٙ اٌـبٌت ٘زا اٌّمشس فبٔٗ ٠زٛلغ ِٕٗ  اْ . اْ ٘زا اٌّمشس ٘ٛ ِزٛعؾ اٌّغزٜٛ ٚلذ طُّ ٌغشع فُٙ رؾ١ًٍ ٚرظ١ُّ الأظّخ

 .ٚو١ف١خ اعزخذاِٙب ٌزـ٠ٛش رٍه الأظّخ٠ىْٛ ػٍٝ اٌّبَ ِٚؼشفخ ثٛعبئً اٌزؾ١ًٍ ٚاٌزظ١ُّ 

FAOYC خاٌّزـٍجبد اٌغبثم: 

Modern Systems Analysis & Design, 4
th

 edition, by: Hoffer, J.A., George, J.F. & 

Valacich, J.S., 2112, Addison Wesley, Massachusetts. 
 :اٌىزت اٌّمشسح

Course Competencies: 
 

3 The main aims of this module are to give students an- in depth 
understanding of a System Analysis and design. 

2 The student will be able to select appropriate systems development 
methods.  

3 The student will be able to determine and document a project 
management plan for information system development projects. This plan 
will include components that address the schedule, process, and quality of 
the project.  

4 The student will be able to determine and specify information systems 
requirements and propose information technology (IT) architecture for a 
real organization.  

5 The student will be able to use system analysis and design models and 
CASE tools to specify the requirements and design of an information 
system.  

6 The student will learn to work effectively in teams to specify the 
requirements and design of an information system.  

7 The student will learn to how to orally present the results of a systems 
analysis and design project. 

 

Course Outline: 
1.  Introduction to Analysis and Design  

 Concept and components of a IS 

 organizational roles in information systems development 

 define information systems analysis and design 

  Roles of Information Systems in Organizations  

 Analyzing needs and trends in the System 

 modern approach to systems analysis and design 

 understand the information systems development life cycle (SDLC) 

 explain the role of computer-aided software engineering (CASE) 
tools in systems development 

 
2. Succeeding As A System Analyst 

 Be able to define the analytical skills for the systems analyst. 

 Be able to define system concepts  
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 Understand the technical skills which apply to systems analyst. 

 Understand the management skills that are required for a systems 
analyst. 

 Understand and identify the interpersonal skills required for a 
systems analyst. 

 
3. Managing The Information Systems Project  

 Understand how the process of managing an information systems 
project  

 Understands the skills required for project manager  

 Understand how to schedule the project plan  
 

4. Automating Development Through CASE 

 Understand the role of CASE in the organizational.  

 Understand the adaptations of CASE in the organizational.  

 Understand the general functions of upper CASE, lower CASE and 
cross life cycle CASE. 

 Understand the role of the CASE in the SDLC. 
 

5. Identifying and Selecting Systems Development Projects  

 be able to define project identification and selection process  
 
6. Initiating and Planning Systems Development Projects 

 be able to define the steps involved in project initiation and planning 
process 

 be able to define the need for and the contents of a Statement of 
Work and Baseline Project Plan (BPP) 

 
7. Determining System Requirements 

 understand the process of determining requirements 

 understand what is the deliverables 

 describe options for designing and conducting interviews 

 distribute and analyze questionnaires to determine system 
requirements 

 able to participate in and help plan a Joint Application Design 
session 

 
8. Structuring System Requirements: Process Modeling 

 be able to understand the process modeling 

 able to draw data flow diagrams following specific rules and 
guidelines 

 explain the differences among four types of DFD: current physical, 
current logical, new physical and new logical 

9. Selecting the Best Alternative Design Strategy 

 able to understand the best alternatives 

 able to describe the sources of software 

 able to assemble the various pieces of an alternative design 
strategy 



 

 54 

 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد
 ِؾبػشح ِؼًّ

ٚؽذح 

 ِؼزّذح
 CIT 161 أعظ اٌشجىبد

2 1 2 

اٌّظـٍؾبد اٌؼ١ٍّخ اٌّغزخذِخ فٝ : ٠ٚمذَ سؤ٠خ ػبِخ ِشوضح ػٍٝ شجىبد اٌؾبعت اٌّؾ١ٍخ ٚشجىبد اٌؾبعت ٚاعؼخ اٌّذٜ ٚرشًّ

ث١ٓ اٌشجىبد، ٚرظ١ُّ اٌشجىبد، ١٘ٚىٍخ ؽضَ اٌج١بٔبد، ٚؿشق  الارظبياٌشجىبد، ٚو١ف١خ  شجىبد اٌؾبعت ، ِٚىٛٔبد ٚثشِغ١بد

  .الارظبي اٌم١بع١خ، ٚرأ١ِٓ اٌشجىبد دٚثشٚرٛوٛلارٛط١ً اٌشجىبد اٌّخزٍفخ، 

FAOYC اٌّزـٍجبد اٌغبثمخ: 

ALS Networking Essentials Plus, Third Edition, Microsoft Corporation, Microsoft 

Press 
 :اٌىزت اٌّمشسح

 Course Competencies  :  

 

3. Networking Essentials  (I) 

2. Analyze local area network (LAN) requirements and implementation. (II) 

3. Design a LAN including cable type, topology, and protocols. (III) 

4. Evaluate advantages and disadvantages of LAN extension technologies. (IV) 

5. Troubleshoot LAN problems. (V) 

 

Course Outline : 

I. Network Essentials 

a. Requirements and the Process Flow 

b. Policies and Procedures 

c. Guides and Manuals 

d. Disaster and Recovery 

e. Data Archives and Filings 

II. Network Orientation  

a. Definition of a local area network (LAN)  

b. Benefits, uses, and problems  

c. Hardware components  

d. Software components  

       i Selecting Suitable Software 

       ii. Installation of Selected Software 

       iii. Modification of Systems/Software 

       iv. Monitoring and Evaluation 

e. Network architecture  

III. How a Network Functions  

a. LAN topologies and communication standards  

b. Packet structure  

c. Common protocols  

d. Putting data on a cable  

e. Cabling options  

IV. LAN Extensions and Intercommunication Technologies  

a. Modems in network communications  
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b. Repeaters, bridges, routers, and gateways  

c. Wide area network (WAN) transmission  

V. Advanced Topics  

a. LAN access and data security issues  

b. Network management utilities  

c. Printing problems  

d. Internet services  

e. Troubleshooting of LAN  

________________________________________________________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   CIT 221 ثشِغخ اٌشجىخ

1 3 3 

لاثزىبس ٚخٍك ِٛالغ ذِخ لاعً رظ١ُّ اٌّٛالغ ػٍٝ اٌشجىخ، ؽ١ش ٠زؼٍُ اٌـبٌت فٓ اعزخذاَ ٌغبد اٌجشِغخ ٠مذَ ٘زا اٌّمشس ِٙبساد ِزم

ٚفٟ رٌه ٠زُ  ِؼشفخ الاعزخذاَ اٌّشْ لادٚاد رٌه اٌفٓ، ِّب ٠ىغت اٌـبٌت اٌخجشح ٚاٌّٙبسح ٚاٌؾشو١خ ٌزظ١ُّ ٚخٍك . ػٍٝ اٌشجىخ

 .    اٌشجىبد فٟٓ ِغبي طفؾبد ػٍٝ اٌشجىخ ثبعزخذاَ اٌزـٛساد اٌغبس٠خ ف

BIT 371, CIT 353 اٌّزـٍجبد اٌغبثمخ: 

Javascript Concepts and Techniques, by: Tina McDuffie, Beedle Press, 2113 

 
 :اٌىزت اٌّمشسح

Course Competencies  :  

 

 

 

Course Outline : 
1.  Introduction to javascript  

a. HTML review 
b. history 

c. capability 
2.  How is writing javascript different from writing HTML? 

a. programming versus markup languages 
b. case sensitivity 

c. methods  
3.  Introduction to Javascript Part 2: 

a. objects 
b. properties 
c. methods 
d. Commenting and good programming style 

e. In class exercises 
 

 

3.  Program basic functions in Javascript and DHTML (I) 

2.  Use Javascript and DHTML to create web pages with advanced interactivity (II, 
III) 

3.  Use variables, conditionals, and loops in Javascript and DHTML programs (IV, 
V,VI) 

4.  Use Javascript to control browser frames and windows (XI) 

5.  Use Javascript to create functional forms (XII, XIII) 

6.  Use Cascading Style Sheets (CSS) to design web pages  (XV) 

7.  Use CSS to create web pages with specialized fonts and design elements (XV) 
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4.  Introduction to algorithmic thought  and flowcharting 
a. Introduction to Programming/Languages    

b. Programming Tools 
 

5.  Control Structures in flowcharting:  
a. Looping  
b. Logic  
c. If  
d. If/Else   
e. Nested If statements   

6.  The Document Object Model and the Event Model 
7.  Using Variables and Expressions 
8.  Events 

a. Events and Event handlers 
9.  Control Structures 

11.  Arrays and Windows  
11.  server-side programming 

a. HTML Forms and Javascript 

b. Dynamic HTML 
12.  Forms 

a. Validating Forms 

______________________________

http://acweb.colum.edu/classes/255501/week1a.html
http://acweb.colum.edu/classes/255501/week2.html
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   CIT 261 اداسح آِ اٌّؼٍِٛبد

2 2 3 

زا ٚ٘. صِخ ٌزظ١ُّ عزشار١غ١خ أ١ِٕخ ٌٍشجىخاٌلا اٌؼ١ٍّبد٠مذَ اٌّمشس اٌّفب١ُ٘ ٚاٌّٙبساد اٌؼشٚس٠خ ٌزؾ١ًٍ ِزـٍجبد اداسح الاػّبي ٚ

 .الآِ ١ٌظ ٌٗ ػلالخ ثزفبط١ً و١ف١خ ا٠غبدث١بٔبد اٌضثبئٓ، ٌىٕٗ اٌّمشس ٘ٛ ٌزأ١ِٓ اسعبي ٚٔمً 

BIT 333, CIT 353 اٌّزـٍجبد اٌغبثمخ: 

Management of Information Security, 2/E, by: Michael E. Whitman & Herbert J. 

Mattord, Published by: Course Technology, 2
nd

 ed., (2117) 
 :اٌىزت اٌّمشسح

 

Course Competencies  :  

 

3.  Analyze business processes. (I)  

2.  Evaluate technical requirements. (II)  

3.  Determine security requirements. (III)  

4.  Develop a security solution for a Windows network. (IV)  

5.  Design security for access between networks. (V)  

6.  Design security for communication channels. (VI)  

  

 

 Course Outline: 

I. Business Processes  

a. Existing and planned business models  

b. Company processes  

c. Organizational structure  

d. Factors that influence company strategies  

e. Structure of information technology management  

II. Technical Requirements  

a. Existing and planned technical environment  

b. Company size and resource distribution  

c. Available connectivity between geographical locations  

d. Net available bandwidth  

e. Performance requirements  

III. Security Requirements  

a. Security requirements for the end user  

b. Existing security model  

c. Internal and external security risks  

d. Security baseline  

e. Levels of security required for resources  

IV. Security Solution on a Windows Network  

a. Audit policy  

b. Placement and inheritance of security policies  
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c. Encryption strategy  

d. Authentication strategy  

e. Public Key infrastructure  

f. Network services security  

V. Security Solution for Access Between Networks  

a. Secure access to public networks  

b. External user access to network resources  

c. Secure access between private networks  

d. Security and remote user access  

VI. Security for Communication Channels  

a. Internet Protocol Security (IPSec) encryption scheme  

b. IPSec management strategy  

c. Negotiation policies  

d. Security policies  

e. Internet Protocol filters  

f. Security levels  

 

______________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 ٍّمشساداٌزٛط١ف اٌشعّٟ ٌ

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
   CIT 263 اٌشجىخ/ اداسح خبدَ اٌضثْٛ 

2 1 2 

٠مذَ اٌّمشس اٌّفب١ُ٘ ٚاٌّٙبساد اٌؼشٚس٠خ لإػذاد ٚػجؾ ٚر١ٙئخ ٚرؾغ١ٓ وفبءح رشغ١ً شجىبد اٌؾبعت ثج١ئخ، ٚدِظ اٌشجىبد ٚئ٠غبد 

 .ٚصثبئُٕٙ ؽٍٛي ٌّشىلاد خٛادَ شجىبد ٔٛافز ١ِىشٚعٛفذ

CIT 361 اٌّزـٍجبد اٌغبثمخ: 

ALS Microsoft® Windows®  2111 Server, Microsoft Corporation, Microsoft Press. اٌىزت اٌّمشسح: 

 

 Course Competencies:  

3.  Analyze Windows network operating system features. (I)  

2.  Install and configure Windows server. (II)  

3.  Implement network services, protocols, and tools. (III)  

4.  Compare the Internet to intranet. (IV)  

5.  Install and configure Active Directory Services. (V)  

6.  Configure Distributed File System (Dfs) and File Replication Service (FRS). (VI)  

7.  Implement Windows security. (VII)  

8.  Analyze the boot process. (VIII)  

9.  Configure application servers. (IX)  

 

Course Outline : 
 

I. Overview of Windows Networking  

a. Architecture  

b. Workstation and server options  

c. Workgroups  

d. Domains  

II. Managing Windows Server  

a. Installing and configuring Windows server  

b. Managing partitions  

c. Managing system policies  

d. Choosing a file system  

3. File Allocation Table (FAT36)  

2. New Technology File System (NTFS)  

3. File Allocation Table (FAT32)  

e. Utilizing fault tolerance  

f. Managing the registry  

   g. Supporting applications  

III. Windows Components  

a. Networking objectives  
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b. Protocols  

c. Services  

d. Diagnostic tools  

e. Network clients  

IV. Internetworking and Intranetworking  

a. Internet  

b. Intranet  

c. Internet Information Services (IIS)  

d. Peer Web Services (PWS)  

e. Security  

V. Active Directory Services  

a. Installation  

b. Organization units  

c. Permission inheritance  

d. Mixed mode and Native mode  

VI. Advanced File Systems  

a. Distributed File System (Dfs)  

b. Stand-alone DFS root  

c. Domain DFS root  

d. File Replication Service (FRS)  

e. Unique Sequence Number (USN)  

VII. Windows Security  

a. Smart cards  

b. Data encryption  

c. Internet Protocol (IP) Security  

d. Kerberos protocol  

e. Security configuration tools  

f. Public Key technologies  

VIII. Booting Windows  

a. Overview of Windows boot process  

b. Last known good configuration  

c. Emergency repair process  

d. Troubleshooting the boot process  

IX. Windows Application Servers  

a. Internet Information Server (IIS)  

b. Web environment  

c. Telnet services  

d. Terminal services  

______________________________ 
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 و١ٍخ اٌّغزّغ ثغذح

 اٌزٛط١ف اٌشعّٟ ٌٍّمشساد

 ِؾبػشح ِؼًّ
ٚؽذح 

 ِؼزّذح
 CIT 271 ِمذِخ فٟ لٛاػذ اٌج١بٔبد

2 2 3 

الأٛاع اٌّخزٍفخ لأظّخ لٛاػذ  ٠مذَ ِٕبلشخٚ٘ٛ . الافىبس الاعبع١خ ٌزشاو١ت اٌخضْ ٚٔظبَ لبػذح اٌج١بٔبد ِمذِخ فٟ ٠ّضً ٘زا اٌّمشس.

وّب اْ ٘زا . ٙبِغ ثؼؼٚرشاثـٙب  ؽغت ػلالزٙب ٚعذٌٚزٙب ٚ٘ٛرظ١ٕف اٌج١بٔبد( اٌزشاثـ١خ)ّٔٛرط  ِضبي اٌج١بٔبد اٌزغبس٠خ ِغزخذِب

 .سح لٛاػذ اٌج١بٔبداٌّمشس ٠ٛػؼ اعزخذاَ أظّخ ادا

 

 

 :اٌّزـٍجبد اٌغبثمخ الأزٙبء ِٓ ع١ّغ ِمشساد اٌغٕخ اٌزؾؼ١ش٠خ

Database Solutions: A Step-by-Step Guide to Building Databases, Thomas Connolly 

& Carolyn Begg, First Edition, Addison Wesley. 
 :اٌىزت اٌّمشسح

Course Competencies:3. �Place database programs within the larger context of 

recent computer history. (I)  

3.  Place database programs within the larger context of recent computer history. (I)  

2.  Identify the various types of database management programs. (I)  

3.  Describe the main features, advantages, and limitations of this specific program (II)  

4.  Operate the database program and the microcomputer on which it runs, at an 

elementary level. (III)  

5.  Create database files. (IV)  

6.  Add, delete and alter records within the database files. (IV)  

7.  Retrieve information for screen display and printing. (V)  

8.  Use a full complement of database commands and selection tools. (VI)  

9.  Access multiple files simultaneously (as supported by specific database software). (VII)  

31.  Use various numerical, character, date and logical expressions. (VIII)  

33.  Present database records in various organized ways (alphabetic, numerical, by date, etc.) (IX)  

32.  Investigate solutions for a variety of common data management problems. (X)  

33.  Employ specific special production features of the database program. (XI)  

34.  Describe additional database features. (XII)  

 

Course Outline: 

I. Introduction to history and theory of databases  

a. History of databases and file management  

b. Survey of data types  

II. Overview of the specific database being studied  

a. Main features  

3. Files  

2. Fields  

3. Records  

4. Reports  

5. Indexes  
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6. Other  

b. Advantages and limitations  

3. Capacity  

2. User-friendly aids and shortcuts  

3. Frequent problems and disadvantages  

III. Running the specific database program  

a. Database environment; keyboard; function keys; screen; other  

b. Launching/quitting the program  

c. Issuing commands and making menu selections  

IV. Creation of simple database files  

a. Making elementary file structures  

b. Filling the file with appropriate data  

c. Changing the file  

3. Altering the file's structure  

2. Changing, deleting, and adding records  

V. Information retrieval  

a. Retrieving files, records, and fields  

3. Global and selective retrieval  

2. Elementary query methods  

b. Viewing and printing the results  

3. Browsing, displaying, listing data on the screen  

2. Sending organized data to a variety of printers  

VI. Database commands and selections  

a. Syntax of database commands  

b. Options for database commands  

VII. Accessing multiple files  

VIII. Creating varied expressions  

a. Mathematical computations  

b. String manipulations  

c. Dates and their uses  

d. Logical operators  

e. Sums, averages, counts, and other statistics  

f. Functions  

IX. Reordering the database  

a. Permanent reorganization  

3. Sorting  

2. Other  

b. Indexing  

3. Simple indexes  

2. Compound indexes  

X. One or more of these typical database management problems  

a. Payroll  

b. Real Estate management  

c. Personnel files  

d. Inventory  

e. Grades and rosters  

f. Information files  

g. Other examples  
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